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I. Important Notice, Table of Contents and Definitions 

Board of Directors, Supervisory Committee, all directors, supervisors and senior executives of Changhong Meiling 

Co., Ltd. (hereinafter referred to as the Company) hereby confirm that there are no any fictitious statements, 

misleading statements, or important omissions carried in this report, and shall take all responsibilities, individual 

and/or joint, for the reality, accuracy and completion of the whole contents. 

Mr. Wu Dinggang, Chairman of the Company, Mr. Pang Haitao, person in charge of accounting work and Mr. Yang 

Jun, person in charge of accounting organ (accountant in charge) hereby confirm that the Financial Report of 2023 

Annual Report is authentic, accurate and complete. 

The Company did not have directors, supervisors and senior executives of the Company could not guarantee the 

reality, accuracy and completion of the whole contents or have objections.  

All the directors attended the board meeting to deliberating the Report by a combination of on-site and 

communication.  

Modified audit opinions notes  

Ǐ Applicable   ã Not applicable   

Shine Wing Certified Public Accountants (LLP) issued standard unqualified Auditorsô Report for the Companyôs 

Financial Report of 2023. 

Major defects in internal control 

Ǐ Applicable  ãNot applicable   

The Company had no major defects in internal control in the reporting period. 

Risk warning of concerning the forward-looking statements with future planning involved in annual report 

ã Applicable  ǏNot applicable 

Concerning the forward-looking statements with future planning involved in the Report, they do not constitute a 

substantial commitment for investors, investors and the person concerned should maintain adequate risk awareness, 

furthermore, differences between the plans, forecast and commitments should be comprehended. Investors are 

advised to exercise caution of investment risks. 

Investors are advised to read the full text of annual report, and pay particular attention to the following risk factors: 

More details about the possible risks and countermeasures in the operation of the Company are described in the 

report ñXI. Prospects for the future development of the companyò of ñSection III. Management Analysis and 

Discussionò, investors are advised to read the relevant content. 

Securities Times, China Securities Journal and Juchao Website (Juchao Website (www.cninfo.com.cn)) are the 

media for information disclosure for year of 2024 that appointed by the Company. All public information under the 

name of the Company disclosed on the above said media and website shall prevail, and investors are advised to 

exercise caution. 

Does the Company need to comply with disclosure requirements of the special industry: No  

Profit distribution pre-plan or capitalizing of common reserves pre-plan deliberated by the Board in the reporting 

period 

Ś Applicable  Ǵ  Not applicable 

Whether to increase the share capital with public reserve  
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ǏYes  ãNo    

The profit distribution plan for year of 2023, that deliberated and approved by 42th session of the 10th BOD was: 

take total shares of 1,029,923,715 shares as base dated 31 December 2023, distributed 3 Yuan (tax included) bonus 

in cash for every 10-share hold by all shareholders, no share bonus issued and no capitalizing of common reserves 

carried out.  

Directors, supervisors and senior executives of the Company respectively signed a Written Confirmation Opinions 

for 2023 Annual Report.  

Supervisory Committee of the Company formed Written Examination Opinions for 2023 Annual Report.  
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Definition 

Terms to be defined Refers to Definition 

Company, The Company, Changhong Meiling 

or Meiling Electric 
Refers to CHANGHONG MEILING CO.,LTD. 

Sichuan Changhong or controlling shareholder  Refers to Sichuan Changhong Electric Co., Ltd. 

Changhong Group Refers to Sichuan Changhong Electronics Holding Group Co., Ltd. 

Hong Kong Changhong Refers to CHANGHONG (HK) TRADING LIMITED 

Meiling Group Refers to Hefei Meiling Group Holdings Limited 

Industry Investment Group  Refers to Hefei Industry Investment Holding (Group) Co., Ltd. 

Changhong Air-conditioner Refers to Sichuan Changhong Air-conditioner Co., Ltd.  

Zhongke Meiling  Refers to Zhongke Meiling Cryogenic Technology Co., Ltd. 

Mianyang Meiling Refers to Mianyang Meiling Refrigeration Co., Ltd. 

Jiangxi Meiling Refers to Jiangxi Meiling Electric Appliance Co., Ltd.  

Ridian Technology  Refers to Changhong Meiling Ridian Technology Co., Ltd. 

Wulian Technology  Refers to Hefei Meiling Wulian Technology Co., Ltd 

Zhongshan Changhong  Refers to Zhongshan Changhong Electric Co., Ltd. 

Meiling Life Appliances  Refers to Hefei Changhong Meiling Life Appliances Co., Ltd.  

Changhong Huayi  Refers to Changhong Huayi Compressor Co., Ltd. 

Zhiyijia Company Refers to Sichuan Zhiyijia Network Technology Co., Ltd.  

Shine Wing  Refers to Shine Wing Certified Public Accountants (LLP) 

CSRC Refers to China Securities Regulatory Commission 

Anhui Securities Bureau Refers to 
China Securities Regulatory Commission, Anhui Province 

Securities Regulatory Bureau 

SSE Refers to Shenzhen Stock Exchange 

  



                                                                  Annual Report 2023 

7 

 

II. Company Profile & Financial Highlights. 

I . Company Profile 

Short form of the stock 
Changhong Meiling,  

Hongmeiling B 
Stock code 000521,200521 

Short form of the Stock after 

changed (if applicable) 
N/A 

Stock exchange for listing Shenzhen Stock Exchange 

Name of the Company (in Chinese) ᴍ Ὲ  

Short form of the Company (in 

Chinese) 
 

Foreign name of the Company (if 

applicable) 
CHANGHONG MEILING CO.,LTD. 

Abbr. of English name of the 

Company (if applicable) 
CHML 

Legal representative Wu Dinggang 

Registrations add. No. 2163, Lianhua Road, Economic and Technology Development Zone, Hefei 

Code for registrations add 230601 

Historical changes on the 

registration address 

The Company was registered in the Hefei Administration for Industry and Commerce on 

November 25, 1992 with the address registered as Linquan Road, Hefei City (Meiling Economic 

Development Zone); on March 13, 1997, registered address changed to No.48 Wuhu Road, Hefei 

instead of Linquan Road, Hefei City (Meiling Economic Development Zone); on May 19, 2008, 

the address changed to No. 2163, Lianhua Road, Economic and Technology Development Zone, 

Hefei from No.48 Wuhu Road, Hefei. Registered address of the Company has not changed 

during the reporting period.  

Offices add. No. 2163, Lianhua Road, Economic and Technology Development Zone, Hefei 

Codes for office add. 230601 

Website http://www.meiling.com 

E-mail info@meiling.com 

II. Person/Way to contact 

 

 Secretary of the Board 

Name Li Xia  

Contact add. 
No. 2163, Lianhua Road, Economic and Technology Development 

Zone, Hefei 

Tel. 0551-62219021 

Fax. 0551-62219021 

E-mail lixia@meiling.com 

III. Information disclosure and preparation place 

Website of the Stock Exchange where the annual report of the 

Company disclosed  
Shenzhen Stock Exchange www.szse.cn 
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Media and Website where the annual report of the Company 

disclosed  

Securities Times, China Securities Journal and Juchao website: 

http://www.cninfo.com.cn 

Preparation place for annual report  
Room of secretary of the Board, 2/F , administrative center, Office 

building of the Company  

IV. Registration changes of the Company 

Organization code Uniform social credit code:9134000014918555XK 

Changes of main business since listing (if applicable) No changes 

Previous 

changes for 

controlling 

shareholders 

(if applicable) 

1. In October 1993, after initial listing, controlling shareholder of the Company-- Hefei Meiling Industrial Corp. 

(renamed as Hefei Meiling Group Co., dated 23 May 1994), executing controlling rights of the Company and 

management right of the state-owned assets on behalf of Hefei State-owned Assets Management Office, named at 

that time;  

2. From November 1997 to May 2003, controlling shareholder of the Company was Hefei Meiling Group Holding 

Co., Ltd. (established base on former Meiling Group Co.,, ñMeiling Groupò for short), an enterprise solely owned 

by the State; mainly operating the state-owned capital in authorized from State-owned Assets Management 

Commission of Hefei City, ensuring the maintenance and appreciation of state-owned assets;  

3. On 29 May 2003, Meiling Group entered into ñEquity Transfer Agreementò with Shunde GreenKel Enterprise 

Development Co., ltd. (ñGreenKelò), the 82,852,683 state-owned shares held by the Company was transfer to 

GreenKel. After transferring, GreenKel comes to the first largest shareholder of the Company.   

4. According to the spirit of ñBulletin of Treatment Opinions on GreenKel Company purchasing State-owned Assets 

Shares of Listed Companyò (GZFCQ[2006] No.: 44) jointly issued from SASAC and Ministry of Finance in April 

2006, Meiling Group took back the Meiling Electric 82,852,683 shares from GreenKel by procedures, which has 

been transferred. In September 2006, relevant equity transfer agreement signed between the Meiling Group and 

GreenKel is invalid, which was confirmed by the ñAwardò ((2006) HZZ No.: 104) issued from arbitration 

commission of Hefei; the state-owned legal personôs 82,852,683 shares, held by GreenKel, should return to Meiling 

Electric, and relevant equity consideration will pay to GreenKel by Meiling Group . On 29 December 2006, the 

82,852,683 shares of Meiling Electric were transfer to Meiling Group by GreenKel, and Meiling Group becomes the 

controlling shareholder of Meiling Electric again.  

5. On 18 May 2006 and 11 January 2007, Meiling Group entered into ñEquity Transfer Agreement of Meiling 

Electricò and ñSupplementary Agreement of Equity Transfer of Meiling Electricò respectively with Sichuan 

Changhong and Changhong Group, among the 123,396,375 shares held by Meiling Group, 82,852,683 shares were 

transferred respectively to Sichuan Changhong and Changhong Group according to the transfer way regulated in 

agreement; of this transferring, 45,000,000 shares (10.88% of total share capital of the Company) were transferred 

to Sichuan Changhong, the first largest shareholder of the Company while 37,852,683 shares (9.15% of total share 

capital of the Company) were transferred to Changhong Group, the third largest shareholder of the Company. 

6. On 29 October 2008, Changhong Group and Sichuan Changhong entered into ñEquity Transfer Agreement of 

Hefei Meiling Co., Ltd.ò, the 32,078,846 restricted circulations A shares of Meiling Electric held by Changhong 

Group were transferred by agreement to Sichuan Changhong. On 23 December 2008, the aforesaid equity transfer 

was approved by ñReply on Matters of Equity held by State-owned Shareholders of Hefei Meiling Co., Ltd.ò 

(GZCQ(2008) No.: 1413) from SASAC; on 21 January 2009, the aforesaid transfer was registered for ownership 

transfer in Shenzhen Branch of China Securities Depository and Clearing Corporation Limited.The first majority 

shareholder of the Company comes to Sichuan Changhong.  

7. Sichuan Changhong participated in the Company's private placement, and Sichuan Changhong and its concert 
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party, Hong Kong Changhong, purchased the Company's shares through bidding transaction in the secondary 

market. 

8. Ended as 31 December 2023, Sichuan Changhong and its concerted action Hong Kong Changhong totally holds 

281,832,434 shares of the Company, a 27.36% in total share capital of the Company; Sichuan Changhong directly 

holds 248,457,724 A-share of the Company, a 24.12% in total share capital of the Company while Hong Kong 

Changhong holds circulation B-share of the Company amounting as 33,374,710 shares, a 3.24% in total share 

capital of the Company.  

V. Other relevant information  

(1) CPA engaged by the Company  

Name of CPA  Shine Wing Certified Public Accountants (LLP) 

Offices add. for CPA  
8/F, Block A, Fu Hua Mansion No.8 Chao Yang Men Bei da jie, Dong 

Cheng District, Beijing, P.R.C 

Signing Accountants Wang Xiaodong , Tu Xiaofeng 

(2) Sponsor engaged by the Company for performing continuous supervision duties in reporting period 

Ǐ Applicable  ã  Not applicable   

(3) Financial consultant engaged by the Company for performing continuous supervision duties in 

reporting period 

Ǐ Applicable  ã  Not applicable   

VI. Main accounting data and financial indexes 

Whether it has retroactive adjustment or re-statement on previous accounting data  

Ǐ Yes   ã No 

 2023 2022 

Changes in the current 

year over the previous 

year (+,-) 

2021 

Operating income 

(RMB)  
24,247,678,970.56 20,215,220,192.20 19.95% 18,032,957,501.44 

Net profit attributable to 

shareholders of the 

listed company (RMB) 

741,038,108.54 244,538,734.49 203.04% 51,898,388.84 

Net profit attributable to 

shareholders of the 

listed company after 

deducting non-recurring 

gains and losses (RMB) 

749,415,002.39 102,739,493.47 629.43% -140,217,633.26 

Net cash flow arising 

from operating activities 

(RMB) 

2,082,343,305.04 1,465,155,748.06 42.12% 160,923,258.10 

Basic earnings per share 

(RMB/Share) 
0.7195 0.2366 204.10% 0.0497 

Diluted earnings per 

share (RMB/Share) 
0.7195 0.2366 204.10% 0.0497 
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Weighted average ROE  13.49% 4.96% 
8.53 percentage points 

up 
1.07% 

 Year-end of2023 Year-end of2022 

Changes at end of the 

current year compared 

with the end of previous 

year (+,-) 

Year-end of2021 

Total assets (RMB)  19,391,604,526.19 16,200,361,212.80 19.70% 15,190,469,756.33 

Net assets attributable to 

shareholder of listed 

company (RMB) 

5,824,782,654.09 5,168,286,872.09 12.70% 4,837,334,400.21 

The cause of the accounting policy change and accounting error correction 

Ǐ Applicable ã  Not applicable   

The lower one of net profit before and after deducting the non-recurring gains/losses in the last three fiscal years 

is negative, and the audit report of last year shows that the ability to continue operating is uncertain  

ǏYes  ã No 

The lower one of net profit before and after deducting the non-recurring gains/losses is negative  

ǏYes   ã No 

VII. Accounting data difference under domestic and foreign accounting standards  

(1) Difference of the net profit and net assets disclosed in financial report, under both IAS (International 

Accounting Standards) and Chinese GAAP (Generally Accepted Accounting Principles)  

Ǐ Applicable  ã  Not applicable   

The Company has no difference of the net profit and net assets disclosed in financial report, under both IAS 

(International Accounting Standards) and Chinese GAAP (Generally Accepted Accounting Principles) in reporting 

period. 

(2) Difference of the net profit and net assets disclosed in financial report, under both foreign accounting 

rules and Chinese GAAP (Generally Accepted Accounting Principles)  

ã Applicable  Ǐ  Not applicable  

In RMB 

 

Net profit attributable to shareholders of listed 

company 

Net assets attributable to shareholders of listed 

company 

Current period  Previous period  Ending amount  Opening amount  

Chinese GAAP 741,038,108.54 244,538,734.49 5,824,782,654.09 5,168,471,419.72 

Items and amount adjusted by foreign accounting rules 

     

Foreign accounting 

rules 
741,038,108.54 244,538,734.49 5,824,782,654.09 5,168,471,419.72 

The Company had no difference of the net profit or net assets disclosed in financial report, under either foreign 

accounting rules or Chinese GAAP (Generally Accepted Accounting Principles) in the period. 

(3) Reasons for the differences of accounting data under accounting rules in and out of China  

ã Applicable  Ǐ  Not applicable  

The ñNotice of Relevant Issues of Audit for Company with Domestically Foreign Shares Offeringò was issued 
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from CSRC dated 12 September 2007, since the day issuing, cancel the previous ñdual auditò requirement for 

companies who offering domestically listed foreign shares (B-share enterprise) while engaging securities practice 

qualification CPA for auditing. The Company did not compile financial report under foreign accounting rules 

since 2007, the financial report of the Company is complying on the ñAccounting Standard for Business 

Enterpriseò in China, and therefore, there are no differences of accounting data under accounting rules in and out 

of China at period-end.  

VIII. Quarterly main financial index 

                                                                               In RMB 

 First quarter Second quarter Third quarter Fourth quarter 

Operating income 5,025,237,527.25 7,803,456,796.32 6,338,921,510.27 5,080,063,136.72 

Net profit attributable 

to the shareholders of 

the listed company 

122,540,351.10 235,514,493.64 140,719,309.64 242,263,954.16 

Net profit after 

deducting of non-

recurring gain/loss 

attributable to the 

shareholders of listed 

company 

103,510,051.94 278,479,791.88 131,279,099.55 236,146,059.02 

Net Cash flow 

generated by business 

operation 

-372,008,676.48 1,782,528,486.29 995,747,226.04 -323,923,730.81 

Whether there are significant differences between the above-mentioned financial index or its total number and the 

relevant financial index disclosed in the companyôs quarterly report and semi-annual report 

ǏYes  ã No 

IX. Items and amounts of non-recurring profit (gains)/losses  

ã Applicable  Ǐ Not applicable  

In RMB 

Item  2023 2022 2021 Note  

Gains/losses from the 

disposal of non-current 

asset (including the 

write-off that accrued 

for impairment of 

assets) 

1,336,229.47 27,602,023.18 -133,214.72 

Found more in 

ñIncome from assets 

disposalò and  ñNon-

operation 

income/expensesĿ 

Governmental subsidy 

calculated into current 

gains and losses(while 

closely related with the 

normal business of the 

Company, the 

80,683,233.76 86,846,880.06 103,024,250.74 

Please refer to 

"Financial expenses" 

and "Other income" for 

details 
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government subsidy 

that accord with the 

provision of national 

policies and are 

continuously enjoyed 

in line with a certain 

standard quota or 

quantity are excluded)  

Gains/losses of fair 

value changes arising 

from holding of the 

trading financial asset, 

trading financial 

liability and investment 

earnings obtained from 

disposing the trading 

financial asset, trading 

financial liability,  and 

financial assets 

available for sale, 

except for the effective 

hedging business 

related to normal 

operation of the 

Company 

-90,853,412.77 36,077,236.23 105,811,461.63 

Found more in 

"Finincial 

cost",ñInvestment 

incomeò and 

ñIncome of fair value 

changesò 

Switch back of the 

impairment for 

receivables that has 

impairment test 

independently 

4,547,547.09 2,834,795.58 3,245,314.13 

Found more in 

ñAccount receivable" 

and " Constract assets" 

Other non-operating 

income and expenses 

other than the above 

6,927,799.86 761,578.29 4,867,985.38 

Found more in ñNon-

operation income" and 

" Non-operation 

expenses" 

Less: impact on 

income tax 
-377,847.36 3,581,742.85 21,813,023.99  

Impact on minority 

shareholdersô equity 

(post-tax)  

11,396,138.62 8,741,529.47 2,886,751.07  

Total  -8,376,893.85 141,799,241.02 192,116,022.10 -- 

Details of other gains/losses items that meets the definition of non-recurring gains/losses:  

Ǐ Applicable   ã Not applicable  

There are no other gains/losses items that meet the definition of non-recurring gains/losses in the Company.  

Explain the items defined as recurring profit (gain)/loss according to the lists of extraordinary profit (gain)/loss in 
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Q&A Announcement No.1 on Information Disclosure for Companies Offering Their Securities to the Public --- 

Extraordinary Profit/loss 

Ǐ Applicable   ã Not applicable  

There are no items defined as recurring profit (gain)/loss according to the lists of extraordinary profit (gain)/loss 

in Q&A Announcement No.1 on Information Disclosure for Companies Offering Their Securities to the Public --- 

Extraordinary Profit/loss (revised in 2023). 

 

  



                                                                  Annual Report 2023 

14 

 

III. Management Discussion & Analysis 

I. Industry of the Company during the reporting period  

1. Refrigerator industry 

The refrigerator industry is a highly mature industry, and the market development has entered the slow development 

stage. From the overall data, In 2023, the price of raw materials remained at a low level throughout the year, and 

the pressure on the cost side of enterprises was light, but the recovery speed of the domestic home appliance market 

was lag behind the overall consumption, superimposed that the number of household appliances possessed in China 

was high, and the market has bided farewell to rapid growth and faced the dilemma of sluggish demand as a whole. 

According to the total data of AVC, the omni-channel retail sales of refrigerators in 2023 were 133.3 billion yuan, 

a YOY increase of 7.0%. The impact of overseas markets has subsided, the international sea freight has fallen back 

to normal levels, the efficiency advantages of Made in China have been highlighted, and the competitiveness of the 

whole value chain of export products has been improved; Meanwhile, driven by factors such as the relatively low 

inventory level of overseas channels, the export business showed a recovery growth. According to industry online 

data, the export volume of refrigerators in 2023 was 43.744 million units, a YOY increase of 27.4%. 

 

2.Air-conditioning industry 

The domestic air conditioning market is affected by the high temperature weather in 2022, leading to earlier market 

consumption and an overall trend of high opening and low closing. According to the total data of AVC, the retail 

sales in 2023 was 211.7 billion yuan, a YOY increase of 7.5%, of which the omni-channel gained a growth in the 

first half of the year and the retail sales increased by 19.5% YOY; In the second half of the year, the industry 

continued to decline, with retail sales falling by 15.7% YOY in the third quarter and falling by 15.5% in the fourth 

quarter. 

At the beginning of 2023, the overseas air-conditioning market was affected by the international situation, 

geopolitics, economic downturn, global inflation and other aspects, and the export market of the air-conditioning 

industry was under large pressure, and the volume and price fell at the same time. After entering the second quarter, 

under the comprehensive favorable factors such as the decline in the price of bulk raw materials, the decline in 

exchange rates and shipping costs, and the global high temperature brought by the El Ni¶o phenomenon, the 

purchase of air conditioners in overseas markets has increased, and the export demand for household air conditioners 

has gradually recovered. According to industry online data, the cumulative export of air conditioners in 2023 was 

66.265 million units, a YOY increase of 8.3%; and the sales were $13.16 billion, up 1.3% YOY. 

3.Washing machine industry  

The recovery of the domestic washing machine market in the first half of 2023 was relatively slow, with high growth 

only in the fourth quarter, the overall demand release was relatively slow, the scale was steadily recovering, and the 

market has entered a period of "intensive cultivation" of steady growth. According to the total data of AVC, the 

Omni-channel retail sales of domestic washing machines were 93.4 billion yuan, a YOY increase of 5.8%. As export 

sales were affected by favorable policies, RMB depreciation, and reduced logistics costs and other factors, which 

have prompted the expansion of China's home appliances to overseas markets. According to industry online data, 
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the export sales in 2023 was 38.449 million units, a YOY increase of 37.0%. 

II.Main businesses of the company engaged in during the Period 

The Company is one of China's major electric appliance manufacturers, possesses four major domestic 

manufacturing bases in Hefei, Mianyang, Jingdezhen and Zhongshan, and two overseas manufacturing bases in 

Indonesia and Pakistan. The Company has always adhered to the principle of "independent innovation, intelligent 

manufacturing in China", and has been unswervingly focusing on the home appliance industry, and carefully 

building the core competitiveness of the enterprise with technological innovation and product innovation. With the 

cutting-edge R&D team and advanced technology accumulation, Meiling has continuously made breakthroughs in 

many fields such as frequency conversion, intelligence, fresh-keeping, thin-walled, deodorant, energy-saving, air-

cooled, cryogenic, simulation, ultra-thin, cleaning, and clothing protection. The Company has established the first 

RoHS public testing center in Anhui Province, a national enterprise technology center, a national industrial design 

center, a national postdoctoral research station, and a 5G industrial Internet innovation and application laboratory. 

In recent years, the Company has successively won many national honorary titles such as "Smart Refrigerator 

Intelligent Manufacturing Pilot Demonstration Project", "National Green Factory", "National Home Appliance 

Industry Quality Leading Enterprise", "National Technological Innovation Demonstration Enterprise", "China 

Industry-University-Research Cooperation Innovation Demonstration Enterprise" and so on. Meanwhile, the 

Company has won a number of technical and product innovation honors with its strong innovation, product power 

and brand power, and a number of Meiling products have frequently won a number of domestic awards, constantly 

demonstrating the ability and strength of Meiling intelligent innovation technology. The Company won the 2023 

China Refrigerator Industry Smart Health Brand Award at the China Refrigerator Industry Summit Forum; 

"Research and Industrialization of Constant Temperature Micro-freezing Long-term Preservation Technology" won 

the third prize of Science and Technology Progress Award of China Light Industry Federation; "BCD-537WQ3S" 

of cross-door air-cooled refrigerator won the "five hundred" energy-saving products for energy conservation and 

environmental protection in the industrial field of the province in 2023 and the green and low-carbon product of 

Hefei industrial field respectively; In terms of intellectual property rights, "Four-Door Refrigerator (Cross)" and "A 

Refrigerator Hinge Component and a Refrigerator Based on It" won the Silver Award and Patent Excellence Award 

of the 10th Anhui Province Patent Appearance Design respectively; "A refrigerated indoor constant temperature 

zone and its control method" won the second prize of the high-value patent competition of six central provinces; 

Changhong fully dust-free fresh air conditioner won the industry's first "5A fresh air air-conditioning certification"; 

Meiling 10KG hand-washing-like  drum washing machine RS2H100 set a world record for the world's fastest 

drum washing machine for washing white shirts stained with 10ml of old soy sauce stains, in addition, the product 

has also obtained CHCT "maternal and infant household appliance certification" certificate and CVC "product 

double safety standard certification" certificate; Meiling's "Hercules" series pulsator washing machine D7B100 won 

the 2023 "Good Product" of China's home appliance industry sponsored by China Household Electrical Appliances 

Research Institute; Meiling range hood (CXW-188-MY-KD615) won the "Low Noise Range Hood Award" in the 

2023 Boiling Quality Award evaluation; The two products of "XC-168L intelligent temperature controlled medical 

blood box" and "CX-1000 chromatography cabinet" of Zhongke Meiling have passed the new product appraisal of 

Anhui Province and obtained the new product appraisal certificate of Anhui Province. 
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After 40 years of development, the Company has built a new pattern of coordinated development of multiple 

categories such as refrigerator cabinets, air conditioners, washing machines, kitchens and bathrooms appliances, 

small household appliances and biomedical cryogenic storage equipment. Through continuous innovation, we have 

successively launched a series of industry-leading products such as M fresh refrigerator, the industry's first fully 

dust-free fresh air conditioner, the industry's leading drum washing machine as clean as hand washing, the industry's 

first intelligent tea bar machine, and ultra-low temperature medical refrigerator with refrigeration up to minus 

180 ÁC, constantly bringing consumers a fresher lifestyle with fresher products. 

Facing the future, the Company will be based on the direction of digitalization and intelligentization, adhere to the 

guidance of party building, adhere to value orientation, comprehensively improve efficiency, focus on one goal, 

improve six capabilities, deepen internal and external collaboration, strengthen compliance and risk control, 

promote the sustainable and high-quality development of the industry, and take excellent performance as the traction 

to expand and strengthen the white household electric appliance. It will further improve the full-scene layout of 

smart home, rely on the Zhihuijia system (composed of the Internet of Things Iot platform and App interactive 

software), continue to develop 5G complete sets of home appliances, and strive to become a smart home solution 

provider. Meanwhile, we will strengthen digital transformation, and continue to strengthen informatization and 

digital transformation around intelligent manufacturing (manufacturing digitalization and quality intelligentization), 

5G quantum cooperation and network security, and C+3 customer order system, so as to further promote the high-

quality development of enterprises. 

During the reporting period, main income of the Company coming from refrigerator (freezer), air conditioner, 

washing machine, small home appliances, kitchen & toilet products and biomedical etc., total amounting to 24.022 

billion yuan, a 99.07% of the operating income. 

III. Core Competitiveness Analysis 

(1) Brand capacity 

The Company is one of the famous home appliances manufacturers in China, owns several product lines such as 

refrigerator, The "Meiling" brand is listed as one of the most valuable brands in China. 

The Company adheres to the strategy of "brand revitalization", has in-depth insight of consumer behavior correlated 

strong brand contact point, establishes the four major support points of market, product, service and brand, and 

makes joint efforts with each other to form a brand revitalization plan. Through marketing, product experience, 

service upgrading and brand voice, the seeds of "freshness" are planted into the hearts of consumers, and the brand 

mindset of "Meiling equals freshness" is shaped in the hearts of consumers, so as to create the freshest products and 

the freshest brand image, and ultimately enhance brand awareness, reputation and loyalty. 

In 2023, the Company took the 40th anniversary as an opportunity to add points to the brand and help the brand get 

out of the circle by holding a series of themed activities such as "The First Fresh Market Music Festival" and "The 

First Fresh Factory Marathon"; Meanwhile, it released a new brand proposition of "Beautiful China, Fresh Meiling", 

and is committed to accompanying the beautiful life of hundreds of millions of families around the world with 

fresher products, fresher technology and fresher services. 

The Company continued to adhere to differentiated innovation measures such as technological innovation, product 

innovation, and service innovation, and manufactured refrigerators that keep food fresher, washing machines that 
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make clothes cleaner, air conditioners that make air cleaner, household appliances that make water cleaner, and 

biomedical that make samples safer, and bring fresher lifestyles to hundreds of millions of consumers with fresher 

products. 

 (2) Product capacity 

The Company has a relatively advanced and remarkable R&D and quality assurance system, and has passed the 

ISO9001, ISO14001 and other management system certifications, and the products have been guaranteed by high 

quality and reliable product performance. Meanwhile, the Company has "National Enterprise Technology Center", 

"National Industrial Design Center", "National Intellectual Property Demonstration Enterprise", "National 

Industrial Product Green Design Demonstration Enterprise", "National Technological Innovation Demonstration 

Enterprise", "China Industry-University-Research Cooperation Innovation Demonstration Enterprise", "Anhui 

Province Green Energy-saving Refrigerator Engineering Technology Research Center", "Anhui Province Energy 

Conservation and Fresh-keeping Green Refrigerator Engineering Research Center", "Anhui Manufacturing 

Innovation Center" and other authoritative certifications as a strong guarantee. In terms of technical research, the 

Company is committed to the application of fundamental technology research and industrialization transfer, and has 

established a technical strategic plan with "intelligent, frequency conversion, simulation, and preservation" as the 

core technology and "refrigeration, new materials, and foaming" as the key technologies. In terms of product 

research and development, a three-layer R&D system of technical research layer, platform module layer and product 

management layer has been built, and the product manager responsibility system with product management layer 

as the main body is responsible for the definition and development of products, which is responsible for reducing 

costs and improving efficiency internally, driving sales promotion externally, promoting the high integration of 

"research, production and marketing", and comprehensively connecting the value chain and business chain to 

achieve "the same desire and the same frequency resonance from top to bottom level ". 

In terms of refrigerator products, the Company has continued to cultivate in the field of professional refrigeration 

for 40 years, through the precise control of market trends and the study of consumer preferences, focusing on the 

product upgrade idea of "fresh, thin, narrow and embedded", and insisting on promoting the continuous 

improvement of product competitiveness, we have  continued to strengthen the product business cards of "Meiling 

Fresh", "Meiling Thin", "Meiling Narrow" and "Meiling Embedded" in 2023. The Company released the second-

generation embedded refrigerators ñWorry free embedded ProĿandľAll seamless ProĿequipped with dual 

evaporator system and AI cloud moisturizing technology, the "Frozen Fresh" series refrigerators with water 

molecule activated preservation technology and constant temperature fresh-freezing technology, and the new 

generation of "M Fresh" series refrigerators, as well as 600L cross-door and 400L two-door French "big and narrow 

door" series cross-style refrigerators. In terms of freezer products, we have developed a series of freezers with frost-

free cabinet opening, thin-walled frost reduction and antibacterial freezers, -40ÁC cryogenic intelligent 

electronically controlled freezers, smart round screen display DTEB series freezers, frequency conversion large 

freezer commercial cabinets, -40ÁC quick-freezing lock fresh vertical air-freezers, outlet vertical air-cooled freezers, 

SC-270WE single-door refrigeration vertical display cabinets, and commercial kitchen cabinets, and continued to 

build the market mindset of "fresh, frozen and steel" for freezer products. 

In terms of washing machine products, Meiling released a series of hand-washing-like products on the " ultra-thin" 
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drum platform, which not only continued the core functional advantages of ultra-thin and large cylinder diameter, 

but also returned to the essence of washing machines and strived to create a "clean" mindset of washing machines, 

laying the pioneer status of Meiling clean as clean as hand washing, and also demonstrated the hard core strength 

of washing machine products in the core technology field with triple cleaning technology, cleaner washing and ultra-

high standard technology. In terms of pulsator type, the Hercules series products have been launched with "ultra-

powerful motors, ultra-high wave pulsator, and high cleaning ratios" as the core, achieving industry-leading cleaning 

capabilities of product. 

In terms of air conditioning products, we adhere to the user-centered, based on the actual use scenarios of users, and 

have carried out product layout and iterative upgrades from "wind sense, wind outlet, and wind control", so as to 

continuously improve users' physical comfort, visual sense, and control convenience. Adhering to the product 

planning in line with the brand positioning, making differentiated products under the trend, focusing on the functions 

of full dust-free, long-distance air supply and near-soft air, zonal air supply and intelligent control, we have 

continued to create two product business cards of "choose all dust-free in the bedroom, and choose the guest dining 

cabinet in the living room" to solve the pain points of user needs and shape the user's mind. Centering on the 

development of core technology competitiveness, focusing on air conditioning inverter control technology, 

simulation technology and innovative technology, we have developed indoor unit direct drive 4.0 technology, 

winding temperature measurement automatic test and software parameter automatic optimization technology, 

cabinet side installation less electrolytic miniaturization V2.0 and other technologies. Insisting on strict control of 

product quality, and continuously strengthening the quality management of core components, the quality 

management of the whole machine production, the quality management of key processes and the management of 

key performance indicators, we have continuously improved the product quality. 

In terms of kitchen and bathroom and small household appliances, we adhere to the strategic support of product 

lead, focus on the core product line, take market demand as the guide, strengthen R&D capabilities, and optimize 

product structure. In terms of small household appliances, the small box series of tea bar machine products were 

launched, which became the explosion products in the industry, with sales exceeding 100,000 units. In terms of 

kitchen and bathroom appliances, we have continued to innovate and optimize product technology and performance, 

launched integrated stainless steel heating products in 2023, completely solved the pain points of water leakage in 

the industry, and put forward an after-sales commitment of 8-year warranty, which further enhanced the market 

reputation of the product and led the industry's product upgrading and service reform. Meanwhile, the release of the 

industry's leading gas self-adaptive full premixed wall-hung furnace products, the thermal efficiency is higher than 

the national standard, the nitrogen oxide emission reaches level 5, thus to achieve high efficiency, energy saving 

and green emissions, the gas adaptive function better adapts to the user's local climate and gas source changes, and 

the full premixed load adjustment ratio reaches 1:10, which greatly improves the user's comfortable experience. 

In terms of biomedicine, we adhere to the brand concept of "taking products as the main carrier and delivering core 

values to users", focus on the field of life sciences, continue to promote product innovation and iteration and quality 

upgrading based on user scenario-based needs, and provide users with professional full-scenario solutions, so as to 

create a safe and stable brand image and continuously enhance brand influence. In the field of low-temperature 

storage in life sciences, the new Ruilian series refrigerators were launched, and the temperature uniformity, 
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temperature fluctuation and energy efficiency index of the products are much higher than the national standard, 

which is at the advanced level in the industry; The world's first -180ÁC compressor refrigeration ultra-low 

temperature biological storage equipment was grandly launched, which filled the market gap of compressor 

refrigeration equipment in the use scenario of -164ÁC~-180ÁC, and was a major breakthrough and innovation in the 

application of multi-mixture working fluid refrigeration technology. The newly launched Ruigu series of desktop 

high-speed refrigerated centrifuges, after multi-dimensional repeated tempering, are in the forefront of China in 

terms of centrifugal force, speed, precision, vibration, etc., and the performance fully meets the requirements of 

biological composition centrifugal preparation equipment, escorting the safety of multi-scene laboratories. 

 (3) Operation capacity 

The Company continues to carrying out bench-marking activities to improve the operation and management 

standards and competitiveness of the Company. At the same time, the internal management capability has been 

continuously improved by continuing to carry out the improvement work in "human efficiency, money efficiency 

and material efficiency". The company established a hierarchical sharing system with clear goals, quantitative 

indicators, performance-oriented performance appraisal and incentives to activate internal productivity. Taking 

value chain management as the main line, continued to carry out value creation work, and enhanced the company's 

competitiveness. At the same time, continuously improved the internal control system and improved the ability to 

prevent risks. 

(4) Marketing ability 

The Company has established a relatively complete sales network and service system, which can provide users with 

high-quality services covering all categories of white goods. The domestic market is actively accelerated to realize 

the marketing transformation from product line-oriented sales management to channel- and user-oriented business 

services, from single-category marketing to full-category marketing, quickly building an operation management 

system with reasonable commercial inventory management as the core and a value management system core with 

terminal retail price; through determined bench marking match, achieved products leading and efficiency 

improvement and builds the capability for marketing system and development potential for long period of time.  

For the overseas markets, we continued to build marketing capabilities centering on "ice washing synergy, internal 

and external synergy and channel expansion". Based on the refrigerator and cabinet industry, we have cooperated 

with the team and channel resources to accelerate the washing machine business; With the growth of the washing 

machine industry, we have expanded the overall scale of exports, thereby improving operational efficiency and 

realizing the positive spiral type synergistic growth of ice washing. Cooperated with the advantages of the domestic 

market "large volume, multi-door" platform resources, we have promoted the structural upgrading of export 

business, and realized the two-way empowerment of domestic and overseas business with the synergy of internal 

and external R&D, manufacturing and resources. At the channel level, the Company adhered to the "market-driven" 

alternative to the traditional trade model, and built a "2B+2C" comprehensive marketing and promotion capability; 

Focused on key overseas markets to accelerate brand business and guided by positive scale growth, we have 

strengthened brand building by resources integration, and deepened the channel expansion. 

IV. Main Business Analysis  

In 2023, the competitive pressure of the home appliance industry was fierce, the Company adhered to the value 
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orientation, comprehensive efficiency improvement, industrial synergy enhancement, and internal and external 

synergy, meanwhile focusing on the main battlefield to explore, the development showed a positive trend of steady 

progress and improvement, and the quality of operation had been greatly improved. During the reporting period, 

the Company's operating income reached XX yuan, a YOY increase of XX%, and the net profit reached XX yuan, 

a YOY increase of XX%, and the positive operating ability continued to improve. During the reporting period, the 

Company's operating income reached 24.248 billion yuan, a YOY increase of 19.95% and achieved a net profit 

of 773 million yuan , a YOY increase of 179.04%%, taking a solid step towards positive and stable operation. 

(1) Refrigerator (cabinet) industry  

In terms of the domestic market, we adhered to the business idea of value-oriented and comprehensive efficiency 

improvement, carried out benchmarking and efficiency improvement around the four dimensions of capital 

efficiency, channel efficiency, product efficiency and management efficiency, and made full use of the relatively 

complete sales network and service system to provide customers with high-quality services. The R&D and 

production end is user-centric, solving user pain points, creating user value, and promoting the transformation and 

upgrading of the Company's products to be more smart and high-leveled. For the market side, the Company adhered 

to the product strategy of "high-quality plus fine explosive products", and carried out product layout around "fresh, 

thin, narrow and embedded", and the series of products such as online worry-free embedded PRO and seamless 

PRO, offline 400L large and narrow door and frozen fresh products have been successfully launched, gained the 

good market response, which have promoted the improvement of product structure and the positive industry 

operation. 

In terms of overseas markets, we have given full play to the synergistic advantages of the industrial supply chain 

and domestic and foreign sales, continued to promote product upgrades around "large volume and multi-door" 

according to overseas market demand, promoted product "energy saving" based on global energy efficiency standard 

upgrades, and built technical advantages around frequency conversion. Meanwhile, adhering to the integration of 

production, marketing and supply, through the implementation of "production plan according to container schedule", 

we have increased the proportion of direct delivery, reduced the total inventory, promoted the improvement of 

capital efficiency, improved the inventory turnover rate, and comprehensively enhanced the quality and efficiency 

of operation. During the reporting period, the Company's refrigerator (cabinet) business achieved revenue of about 

8.809 billion yuan, a YOY increase of 20.47%. 

(2) Air-conditioning industry 

In terms of the domestic market, focusing on "one goal", we adhered to the marketing strategy of "zoning 

management and channel expansion". Focusing on online popular single products, we have mainly promoted the 

"Panda Lazy" cabinet machines and QW hang-up machines, and pursued the positive scale; Expanded unique value 

products in offline shipping, we continued to create two business cards of "dust-free" and "guest dining cabinet", 

and enhanced the differentiated competitiveness of products. Throughout the year, the e-commerce business, 

incremental business and OEM business grew rapidly, the scale of the basic channel business increased steadily, 

and the capital efficiency and production efficiency continued to improve, reaching the advanced level in the 

industry. 

In terms of overseas markets, the Company continued to promote the healthy development of its business by 
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centering on brand buildup, product focus, channel breakthroughs and digital transformation. Adhered to the 

principle of brand priority development, we have deeply cultivated the base market; Focusing on core key markets 

and key customers, it improved customer scale; By accelerating the expansion of new markets and new customers, 

the Company has achieved good results. We continued to promote the integrated and efficient operation of sales, 

production, supply, research, logistics and planning, optimized the layout of the supply chain, narrowed the supply 

radius, and continued to improve the efficiency of production and inventory turnover. By building benchmark lines 

and high-quality projects, we have continuously improved product quality, enhanced product premium ability, and 

empowered the business.During the reporting period, the Company's air conditioning business achieved a revenue 

of about 11.566 billion yuan, a YOY increase of 18.24%.. 

(3) Washing machine industry  

The Company's washing machine industry adhered to the differentiated and dislocated competition under the 

mainstream trend, and optimized and adjusted the product structure. In terms of the domestic market, by focusing 

on the Anhui market, we have focused on promoting the development of outlets, deepened the transformation of 

channels, and achieved scale improvement. Meanwhile we have given full play to the differentiated competitive 

advantage of "Ultra thin", closely focused on user needs, centering on middle products, and launched products such 

as hand washing series drum washing machines and Hercules series pulsator washing machines to further enhance 

the competitiveness of Meiling washing machines in medium and high-end products. 

In terms of overseas markets, we have expanded customer resources through ice washing, accelerated the 

completion of product layout in mainstream markets, and achieved breakthroughs in major overseas markets. 

Focusing on ultra-thin drum and large-capacity pulsator and by integrated resource investment, we have quickly 

enriched the matrix of export products, and achieved rapid growth in scale and substantial improvement in 

profitability; we have promoted the on-time delivery of new products and comprehensively improved customer 

service satisfaction. During the reporting period, the Company's washing machine business achieved the revenue of 

about 1.329 billion yuan, a YOY increase of 76.37%. 

(4) Kitchen & bathroom, small appliances 

After several years of accumulation and precipitation, the industry has sorted out and determined the development 

direction of the "troika" with tea-based, cleaning and heating, focusing on core product areas, gradually establishing 

industry influence, and promoting the high-quality development of the industry. Each unit continued to promote the 

update and iteration of product technology, accelerated the upgrading of product structure, further enriched the 

product matrix, enhanced product competitiveness, and improved the marketing network system, and continued to 

innovate to seek breakthroughs from R&D, production, brand, marketing and service. In 2023, we have 

comprehensively strengthened the "product traction", accumulated potential energy, further enhanced the influence 

of core product lines, steadily ranked in the top three in the comprehensive ranking of the drinking water category, 

and continued to improve brand influence.During the reporting period, the Company's kitchen and bathroom and 

small household appliances business achieved the revenue of about 1.849 billion yuan, a YOY increase of 15.16%. 

(5)Biomedical  

The Company's biomedical industry focused on the field of life sciences, centered on the needs of user scenarios, 

continuously enhanced the research of core technologies such as ultra-low temperature refrigeration, automation, 
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and informatization, optimized the R&D process, stimulated innovation vitality, and was committed to providing 

users with professional full-scenario solutions. Adhering to the user-centric and by in-depth market segmentation 

channel layout, it improved the level of professional services, and constantly shaped brand value; Promoting the 

standardization of production processes, improving the level of value chain management, continuously improving 

product quality and production efficiency, and we have been providing users with first-class products and service 

experience. The Company's biomedical industry is mainly carried out based on the platform of its subsidiary 

Zhongke Meiling, and its products are mainly concentrated in the -180 ÁC to 8 ÁC full temperature zone biological 

cell cryo, ultra-low temperature storage equipment, -196 ÁC liquid nitrogen biocontainers, biological safety cabinets, 

clean workbenches, high-speed refrigerated centrifuges and other terminal products, as well as pharmaceutical cold 

chain equipment and related comprehensive system solutions in the biomedical field. At present, the Company's 

products and solutions have been widely used in medical systems, blood systems, disease control systems, health 

systems, university research institutions, biomedical enterprises, genetic engineering and materials research and 

other fields.During the reporting period, the revenue of biomedical business was about 279 million yuan, a YOY 

decrease of 20.75%. 

(ii) Revenue and cost 

1. Constitute of operation revenue 

In RMB 

 

2023 2022 
Increase/decrease 

y-o-y (+,-) 

 
Amount  

Ratio in 

operation 

revenue 

Amount  

Ratio in 

operation 

revenue 

Total operation 

revenue 
24,247,678,970.56 100% 20,215,220,192.20 100% 19.95% 

On Industry 

Manufacture of 

household 

appliances 

24,022,148,584.59 99.07% 20,037,625,297.52 99.12% 19.89% 

Other business 225,530,385.97 0.93% 177,594,894.68 0.88% 26.99% 

On products 

Refrigerator, 

freezer 
9,088,215,517.67 37.48% 7,664,575,851.66 37.91% 18.57% 

Air-conditioning 11,566,440,523.53 47.70% 9,781,896,262.72 48.39% 18.24% 

Washing machine 1,329,017,674.88 5.48% 753,549,855.38 3.73% 76.37% 

Small appliance 

and kitchen & 

toilet  

1,849,440,139.12 7.63% 1,605,989,880.27 7.94% 15.16% 

Other products 189,034,729.39 0.78% 231,613,447.49 1.15% -18.38% 

Other business 225,530,385.97 0.93% 177,594,894.68 0.88% 26.99% 

Area 

Domestic  16,662,953,598.39 68.72% 15,038,808,862.28 74.39% 10.80% 
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Foreign  7,584,725,372.17 31.28% 5,176,411,329.92 25.61% 46.52% 

Sub-sale model 

Direct sales 225,530,385.97 0.93% 177,594,894.68 0.88% 26.99% 

Distribution  24,022,148,584.59 99.07% 20,037,625,297.52 99.12% 19.89% 

2.Situation of Industry, Product and District Occupying the Companyôs Business Income and Operating 

Profit with Profit over 10% 

ã Applicable ǏNot applicable  

In RMB 

 Operating revenue  Operating cost 
Gross 

profit ratio  

Increase/dec

rease of 

operating 

revenue y-o-

y  

Increase/dec

rease of 

operating 

cost y-o-y  

Increase/de

crease of 

gross profit 

ratio y-o-y  

On Industry 

Manufacture of 

household 

appliances 

24,022,148,584.59 20,725,758,770.77 13.72% 19.89% 19.63% 0.18% 

On products 

Refrigerator, 

freezer 
9,088,215,517.67 7,356,737,998.45 19.05% 18.57% 15.91% 1.86% 

Air-conditioning 11,566,440,523.53 10,531,949,090.31 8.94% 18.24% 20.09% -1.40% 

Area 

Domestic  16,447,851,363.99 14,152,604,577.11 13.95% 10.60% 10.62% -0.02% 

Foreign  7,574,297,220.60 6,573,154,193.66 13.22% 46.62% 45.05% 0.94% 

Sub-sale model 

Sub-sale 24,022,148,584.59 20,725,758,770.77 13.72% 19.89% 19.63% 0.18% 

Under circumstances of adjustment in reporting period for statistic scope of main business data, adjusted main 

business based on latest on yearôs scope of period-end.  

Ǐ Applicable ãNot applicable  

3. Income from physical sales larger than income from labors  

ã Yes Ǐ No  

Industries  Item  Unit 2023 2022 
Increase/decrease 

y-o-y (+,-) 

Manufacture of 

household 

appliances 

Sales volume 
10 thousand 

pieces/set 
3,486.07  2,775.34 25.06% 

Production 
10 thousand 

pieces/set 
3,517.94  2,789.28 26.12% 

Inventory 
10 thousand 

pieces/set 
140.96 109.08 29.22% 

Reasons for y-o-y relevant data with over 30% changes  

Ǐ Applicable  ã  Not applicable 
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4. Performance of the material sales contract and major procurement contracts that signed by the 

Company up to the reporting period  

Ǐ Applicable    ãNot applicable  

5. Constitute of operation cost 

Industry classification  

In RMB 

Industries  Item  

2023 2022 

Increase/decreas

e y-o-y (+,-) Amount  
Ratio in 

operation cost  
Amount  

Ratio in 

operation 

cost  

Manufacture of 

household 

appliances 

Raw 

material 
19,036,931,675.10  91.85% 15,777,586,805.86 91.07% 20.66% 

Note: Nil  

6. Whether the changes in the scope of consolidation in Reporting Period 

ã Yes Ǐ No  

More details can be seen in the report ñVII. Changes in the scope of the mergerò and ñVIII. Interests in other 

entitiesò of ñSection X Financial Reportò 

7. Major changes or adjustment in business, product or service of the Company in Reporting Period  

Ǐ Applicable  ã  Not applicable 

8. Major sales client and main suppliers  

(1) Major sales client of the Company  

Total top five clients in sales (RMB) 13,534,796,904.46  

Proportion in total annual sales volume for top five clients 55.82% 

Proportion of the related partiesô sales in total annual sales volume for 

top five clients 
32.95% 

Information of top five clients of the Company 

No Name  Sales (RMB) 
Proportion in total annual 

sales  

1 Client I 7,289,331,003.57 30.06% 

2 Client II 4,589,467,099.06 18.93% 

3 Client III 777,796,556.14 3.21% 

4 Client IV 699,995,244.09 2.89% 

5 Client V 178,207,001.60 0.73% 

Total -- 13,534,796,904.46 55.82% 

Other notes of main clients 

Ǐ Applicable  ã Not applicable  

(2) Main suppliers of the Company  

Total purchase amount from top five suppliers (RMB) 3,860,792,434.26 
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Proportion in total annual purchase amount for top five suppliers 20.30% 

Proportion of related partyôs purchase in total annual purchase amount for 

top five suppliers 
13.73% 

Information of top five suppliers of the Company  

No Name  Sales (RMB) 
Proportion in total annual 

purchase  

1 Supplier I 1,248,700,174.10 6.57% 

2 Supplier II 830,491,790.88 4.37% 

3 Supplier III 683,224,664.94 3.59% 

4 Supplier IV 563,608,157.96 2.96% 

5 Supplier V 534,767,646.38 2.81% 

Total -- 3,860,792,434.26 20.30% 

Other notes of main suppliers  

Ǐ Applicable  ãNot applicable   

(iii) Expenses 

In RMB 

 2023 2022 

Increase/dec

rease y-o-y 

(+,-) 

Note of major changes 

Sales 

expense 
1,571,486,417.63 1,428,874,991.47 9.98% No major changes. 

Administrati

ve expense 
361,134,794.49 358,586,472.37 0.71% No major changes. 

Financial 

expense 
-118,743,396.49 -55,214,680.04 -115.06% 

Itôs mainly due to the increase in interest income and the 

decrease in foreign exchange losses of the Company 

during the period. 

R&D 

expense 
596,920,491.26 560,383,547.49 6.52% No major changes. 

 

(iv)Investment in R&D  

ãApplicable  ǏNot applicable  

Projects Purpose Progress Goals to be achieved 
Expected impact on the future 

development of the Company 

R&D of frozen 

fresh series 

refrigerators 

Improve the preservation effect 

of the freezer and eliminate the 

pain points of poor food 

preservation, subsided nutrition 

and taste caused by the 

temperature rise of the freezer. 

Completed and the 

product is launched in 

the market. 

With the mindset of Meiling 

fresh as the main line, create the 

best freezer products for the 

preservation in the industry and 

enhance the market share of 

Meiling. 

1. User-oriented, centered on 

user needs, discover the pain 

points of users in frozen meat 

preservation, create the best 

refrigerator for freezing and 

preservation in the industry, 

develop a series of frozen fresh 

products, and spur the freezing 
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fresh preservation product storm 

in the industry; 

2. Through the unique selling 

point of "refusing to freeze 

repeatedly, the refrigerator begin 

fresh frozen from now on", 

make the size of the box meet 

the needs of zero flat 

embedding, maximize the 

competitiveness of Meiling's 

middle products and rapidly 

increase Meiling's market share. 

Research and 

development of 

cabinet-opening 

frost-free series 

freezers   

Upgrade the direct cooling 

freezer from frost and frost 

reduction stage to frost-free 

directly. 

Completed and the 

product is launched in 

the market. 

Through the cabinet-opening 

frost-free freezer, it meets 

people's needs and expectations 

for the freezer, and immediately 

shapes the watershed between 

the cabinet opening frost-free 

freezer and other freezers. 

User-oriented, user-demand 

centered, with in-depth insight 

into the pain points of 

consumers' lives, develop a 

series of cabinet opening frost-

free freezers to perfectly solve 

the problems that have plagued 

users for a long time. Driven by 

technological innovation, rooted 

in user needs, create fresh 

products, promote people's 

healthy eating life to usher in a 

new round of leap, and perfectly 

embed the mindset of "Meiling 

Fresh" in the field of freezers. 

"Hand-

washing-like" 

drum washing 

machine 

research and 

development 

Return to the essence of 

washing and create a hand-

washing effect machine. 

Completed and the 

product is launched in 

the market. 

Through innovative flanges, 

lifters and other technologies, 

the "one kneading, two beating 

and three rinsing" of the drum 

washing machine is realized, 

and the "washing" mindset of the 

drum washing machine is 

created. 

Hand-washing-like technology 

not only realizes the function of 

imitation of hand washing, but 

also can quickly wash some 

stains with clean water. The 

consumer side gains a cleaner 

washing, and the Company side 

creates a "More cleaning" 

mindset of Meiling drum 

washing machine, which is 

conducive to the scale and profit 

improvement of the drum 

washing machine. 

Research and 

development of 

"Hercules" 

pulsator 

To solve consumers' demands 

for high washing intensity and 

high cleaning ratio by pulsator 

products. 

Completed and the 

product is launched in 

the market. 

Through the large motor, the 

powerful pulsator to realize the 

washing water flow is larger and 

the washing ratio is higher. 

Hercules technology achieves a 

cleaning ratio of 0.9, the highest 

in the industry of the same type 

of products, and meanwhile 
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washing 

machine 

solves the consumer's demand 

for high requirements for the 

washing intensity of pulsator 

products. Positioning the 

medium end of the pulsator 

products, the consumer side 

gains a more powerful and 

cleaning washing, and the 

Company side creates the 

"Clean washing" mindset of the 

Meiling pulsator washing 

machine, which is conducive to 

the improvement of the scale 

and profit improvement of the 

pulsator products. 

Second-

generation main 

transformer 

integrated 

technology 

Trending technology, pursuing 

a high degree of standardization 

and low cost. 

Completed and the 

product is launched in 

the market. 

The main control board and the 

driver board are integrated with 

one MCU, and the same main 

transformer integrated board is 

used in subsequent development 

and upgrading, and only the 

display and control board needs 

to be changed. 

After the completion of the 

project, the procurement 

bargaining power is improved, 

the product development cycle is 

shortened, and the cost 

competitiveness of the end 

products is ensured. 

R&D and 

application of 

miniaturization 

technology 

based on Si2C 

semiconductor 

high-frequency 

and less 

electrolysis 

Keeping up with the 

development trend of the 

industry, through the application 

research of the third-generation 

semiconductor in the frequency 

conversion technology platform, 

develop a frequency conversion 

technology platform for outdoor 

units with lower loss, higher 

efficiency, smaller size and 

higher reliability. 

Completed technical 

research and program 

development 

verification, and it has 

been applied to 

achieve mass 

production application 

The size of electronically 

controlled printed boards is 

reduced by 25%, and the ICT 

needle planting rate is increased 

by 35%, while achieving the 

goal of improving quality and 

efficiency of production and 

reducing product costs. 

The promotion and application 

of the program can greatly 

enhance the comprehensive 

competitiveness of products of 

various specifications. 

Development 

of dual-wing 

series on-hook 

products 

Digging deep into the pain 

points of users, studying user use 

scenarios, and breaking through 

the single-pendulum blade 

design of traditional air 

conditioners, the dual-wing 

wind Q7V series innovatively 

adopts independent partition air 

supply technology, which 

divides the air guide swing 

Completed and the 

product is launched in 

the market. 

The excellent product 

experience has won praise from 

the market, achieved hot sales of 

products, and won the "2023-

2024 China Air Conditioning 

Comfort and Health Outstanding 

Product" award at the Air 

Conditioning Industry Summit 

Forum. 

Form a product series with 

Changhong technology label, 

optimize the product line 

structure, and improve the 

quality, level and brand 

reputation of products. 
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blades into two to achieve 

asynchronous partition air 

supply and ensure comfortable 

air supply for the whole house. 

Product 

development of 

full dust-free 

fresh air hang-

up product 

By integrating the advantages 

of "full dust-free" air 

conditioning technology with 

Changhong product IP, we tap 

the potential of five aspects: 

super large fresh air, dust-free 

fresh air, silent fresh air, 

constant temperature fresh air, 

and sterilization fresh air, and 

provide a systematic solution to 

the user's pain points. 

Completed and the 

product is launched in 

the market. 

Completed the industry's first 

5A fresh air product 

development, and jointly created 

5A fresh air air conditioning 

evaluation technical 

specifications with industry 

authoritative certification 

bodies, and obtained 5A product 

certification. 

Strengthen the IP of 

Changhong products, achieve 

the goal of improving the 

appearance and quality of 

products and realize the concrete 

experience of air supply status, 

and establish a model of high-

end products in the industry. 

Technical 

research and 

development of 

integral water 

machine 

products 

Improve product performance 

and reliability to meet the 

diverse needs of users in the 

northern heating area 

Completed and the 

product is launched in 

the market. 

Batch sales in the market 

Enhance product 

competitiveness and improve 

user satisfaction. 

Technical 

research and 

development of 

heat pump hot 

air blower 

products 

Improve product performance 

and reliability to meet the 

diverse needs of users in the 

northern heating area 

Completed and the 

product is launched in 

the market. 

Batch sales in the market 

Enhance product 

competitiveness and improve 

user satisfaction. 

Technology 

research and 

development of 

special air 

conditioning 

products 

Meet the needs of users in 

specific occasions that require 

temperature and humidity 

control (such as shelter planting, 

base stations, etc.) 

Completed and the 

product is launched in 

the market. 

Produced in mass production  

To meet the needs of 

personalized customers, drive 

the sales of the Company's main 

products. 

Technical 

research and 

development of 

split water 

machine 

products 

Meet the market demand of the 

northern heating area (which is 

more suitable for lower 

temperatures than the 

monolithic type). 

Completed and the 

product is launched in 

the market. 

Batch sales in the market 

Expand the temperature 

application range of the product 

and increase the variety of the 

product lineup. 

Technical 

research and 

application of 

inverter cascade 

refrigeration 

On the basis of the existing -

40~-80°C full range of products, 

further develop compressor 

spray cooling technology, 

compressor frequency 

Completed 
Put into mass production and 

sales achieved. 

After the completion of the 

project, it solves the problem of 

inconvenience for overseas 

customers due to the 

confidential formula of 
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system in ultra-

low temperature 

freezer storage 

box 

conversion adjustment and two-

stage compressor frequency 

adaptation technology to 

achieve better operating 

conditions and higher product 

reliability, develop dual-system 

refrigeration technology to 

achieve higher energy efficiency 

and replace liquid nitrogen 

backup, and develop multi-

voltage linkage technology to 

achieve plug-and-play in all 

regions of the world. 

conventional ultra-low 

temperature product refrigerant, 

meets the demand of overseas 

markets for a full range of 

products of -40°C~ - 80°C, and 

further develops the overseas 

market of ultra-low temperature 

products. 

Research and 

industrialization 

project of ultra-

low temperature 

intelligent 

biobank 

The project mainly serves the 

centralized storage and 

management of large quantities 

of biological samples, which can 

maximize the efficiency of 

sample preparation quality, 

reduce cross-contamination, 

improve the speed of sample 

preparation and processing, and 

reduce the risk of error through 

traceability. 

Completed 

It solves the problems of 

freezing and thawing during 

sample storage, the uneven 

temperature fluctuation in the 

library during operation, the 

batch accurate scanning of 

samples, and the long-term 

stable operation of various 

automation equipment in low 

temperature environments, so as 

to realize the mass production 

and industrialization of ultra-

low temperature intelligent 

biobank. 

The success of this project can 

realize the mass production and 

industrialization of ultra-low 

temperature intelligent biobank, 

help improve the popularity of 

products, and bring new growth 

in expanding new business 

areas, new industries and new 

markets. 

Research and 

application of 

automated 

access 

technology in 

ultra-low 

temperature 

environment - 

intelligent 

biobanking 

The sample bank management 

system suitable for automated 

scenarios is used to solve the 

problems of freezing, thawing, 

and safety during sample 

storage, and realize the 

intelligent and unmanned 

management of accurate sample 

batch scanning and traceability. 

Validation phase. 

It solves the problems of low 

utilization rate of sample storage 

space and the safety of sample 

storage, low sample storage 

efficiency, messy sample 

classification and storage, and 

imperfect sample information 

management system, and 

realizes different types of 

storage needs such as single, 

multi-branch, single-box, multi-

box, etc., with functions such as 

automatic fragmentation and 

scheduled access, which meets 

the storage needs of biological 

samples in various application 

scenarios. 

Solving the common problems 

of safe and accurate 

management and use of millions 

of samples in the existing 

sample bank, which can realize 

the industrialization of 

automated biobank and create a 

new situation for the company in 

the field of automation. 
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MC-13 series 

voice tea bar 

machine 

Improve user interaction. 

Completed and the 

product is launched in 

the market. 

Provide differentiated selling 

points and increase the average 

price of products. 

Increase the market share of 

products and continue to 

improve product gross margins. 

Smart tea 

machine 

Realize steam brewing tea, tea 

soup separation, automatic tea 

brewing, and access to the tea 

cloud mall to realize the 

prototype of tea ecology. 

Completed and the 

product is launched in 

the market. 

Initially create tea ecology and 

establish a high-end image of tea 

drinking. 

Establish the leading image in 

the tea industry, and continue to 

expand the ecological products 

of tea drinks. 

A double-

segmented 

combustion gas 

heating furnace 

with DC 

frequency 

conversion fan 

Develop a wall-hung furnace 

product with DC frequency 

conversion fan, which can 

linearly adjust the air volume in 

the whole frequency band, and 

automatically adjust the speed to 

increase the air pressure when 

the flue is blocked 

Completed and the 

product is launched in 

the market. 

Lower noise and improved 

performance, improve product 

quality. 

Create energy-saving and silent 

products, lead the technological 

innovation of the wall-hung 

furnace industry, and enhance 

the brand's popularity in the 

wall-hung furnace industry. 

A kind of rang 

hood machine 

product with oil 

smoke 

separation 

function 

Develop a rang hood product 

with oil smoke separation 

function. Upon the innovative 

nest oil and smoke separation 

net, the oil stains cannot reach 

the inner cavity, effectively 

protecting the motor and 

prolonging the life of the whole 

machine. 

Completed and the 

product is launched in 

the market. 

Iterate product technology, 

upgrade and optimize and then 

improve, and consolidate the 

market position of products. 

Create differentiated products, 

enhance the competitiveness of 

product lines, and enhance the 

reputation of brand products. 

Company's R & D personnel situation 

 2023 2022 Change proportion 

Number of Research and 

Development persons 

(persons) 

1,667 1,533 8.74% 

Proportion of Research and 

Development persons 
15.07% 15.07% 0 

Academic structure of R&D personnel 

Undergraduate 1,217 1,029 18.27% 

Masters 113 106 6.60% 

Age composition  

Under 30 464 389 19.28% 

30~40 630 584 7.88% 

Investment of R&D  

 2023 2022 Change proportion 

Investment for R&D (RMB) 702,362,069.24 655,917,101.66 7.08% 

R&D investment/Operating 2.90% 3.24% 0.34 percentage 
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revenue points 

up 

Capitalization of R&D investment (RMB)  147,821,273.96 135,753,117.26 8.89% 

Capitalization of R&D investment/R&D 

investment  
21.05% 20.70% 

0.35 percentage 

points 

up 

Reasons and effects of significant changes in composition of the R&D personnel 

ǏApplicableã Not applicable  

Reasons for significant changes in the proportion of total R&D investment in operating revenue from the previous 

year  

ǏApplicableã Not applicable  

Reasons and rationality of the major changes of the capitalization rate of R&D investment  

ǏApplicableã Not applicable  

(v) Cash flow  

In RMB 

Item 2023 2022 
Increase/decrease y-o-y 

(+,-) 

Subtotal of cash in-flow from 

operation activity 
25,967,333,384.82   21,950,834,479.70  18.30% 

Subtotal of cash out-flow from 

operation activity 
23,884,990,079.78   20,485,678,731.64  16.59% 

Net cash flow from operation activity 2,082,343,305.04    1,465,155,748.06  42.12% 

Subtotal of cash in-flow from 

investment activity 
1,522,346,208.44    1,205,533,608.35  26.28% 

Subtotal of cash out-flow from 

investment activity 
1,922,055,740.40    1,711,918,251.95  12.27% 

Net cash flow from investment 

activity 
-399,709,531.96     -506,384,643.60  21.07% 

Subtotal of cash in-flow from 

financing activity 
2,294,196,498.33    1,647,463,355.44  39.26% 

Subtotal of cash out-flow from 

financing activity 
1,712,327,508.38    2,402,373,865.79  -28.72% 

Net cash flow from financing activity 581,868,989.95     -754,910,510.35  177.08% 

Net increased amount of cash and 

cash equivalent 
2,277,906,566.11      273,027,138.19  734.32% 

Main reasons for y-o-y major changes in aspect of relevant data  

ãApplicable    Ǐ Not applicable  

Major changes in net cash flow from operation activity mainly because the cash paid for good procurement and 

received services during the period increased from a year earlier.  

The large change of net cash flow generated by fund-raising activities is mainly caused by the change of the 

Company's restricted funds and the increase of loans in this period. 
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Explanation on reasons for the significant differences between the net cash flow arising from operation activities 

in the Period and net profit of last year  

ãApplicable    Ǐ Not applicable  

It is mainly due to the increase in operating receivables and operating payables at the end of the reporting period 

compared with the beginning of the year. 

V. Analysis of the non-main business 

ãApplicable Ǐ Not applicable  

In RMB 

 Amount 
Ratio in total 

profit 
Note 

Whether 

be 

sustainabl

e (Y/N) 

Investment income 8,438,592.04  1.04% 

It is mainly due to the investment income of 

joint venture investment, creditor's rights 

investment and other non-current financial 

assets during the holding period. 

No 

Gains/losses from 

fair value changes  
7,565,104.05  0.93% 

It is mainly due to the appraisal income of the 

company's forward foreign exchange contracts 

and other non-current financial assets in this 

period. 

No 

Asset impairment  - 55,134,397.60  - 6.81% 

It is mainly due to the depreciation of inventory 

and impairment loss of intangible assets 

accrued by the company in this period. 

No 

Non-operation 

income 
14,660,583.17  1.81% 

It is mainly due to the year-on-year increase in 

the Company's income from liquidated 

damages. 

No 

Non-operation 

expenditure 
7,732,783.31  0.96% 

It is mainly due to the scrapping loss of non-

current assets and public welfare donations of 

the company in this period. 

No 

Credit impairment 

losses 
- 81,621,384.13  - 10.08% 

It is mainly due to the impairment loss of 

accounts receivable accrued by the company in 

this period. 

No 

 

 

VI. Analysis of assets and liability  

(i) Major changes of assets composition 

In RMB 

 

Year-end of 2023 Year-begin of 2023 
Ratio 

changes

(+,-) 

Note of major changes 
Amount  

Ratio in 

total 

assets  

Amount  

Ratio in 

total 

assets  

Monetary 8,840,685,525.71 45.59% 6,839,421,779.13 42.20% 3.39% It is mainly due to the 
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fund increase in net cash flow 

generated by the company's 

operating activities in this 

period. 

Account 

receivable  
1,633,706,889.06 8.42% 1,306,871,945.85 8.06% 0.36% 

It is mainly due to the 

increase in the Company's 

operating income in this 

period. 

Contract 

assets 
13,261,690.62 0.07% 3,530,922.13 0.02% 0.05% No major changes. 

Inventory  2,022,738,412.97 10.43% 1,710,306,933.71 10.55% -0.12% 

It is mainly due to the 

increase in production of 

the company in this period. 

Investment 

real estate  
50,920,487.71 0.26% 52,898,060.89 0.33% -0.07% No major changes. 

Long-term 

equity 

investment 

112,745,811.75 0.58% 100,384,428.50 0.62% -0.04% No major changes. 

Fix assets  2,136,912,034.28 11.02% 2,229,553,866.96 13.76% -2.74% 

Mainly due to the 

depreciation of the 

company's assets in this 

period.. 

Constructio

n in 

progress 

69,920,839.20 0.36% 66,522,492.77 0.41% -0.05% No major changes. 

Right-of-use 

assets  
49,993,400.61 0.26% 36,646,135.10 0.23% 0.03% No major changes. 

Short-term 

loans 
1,134,102,419.03 5.85% 674,143,916.67 4.16% 1.69% 

It is mainly due to the 

increase in short-term loans 

borrowed by the company 

in this period. 

Contract 

liability  
405,698,756.02 2.09% 358,755,397.77 2.21% -0.12% No major changes. 

Long-term 

loans 
108,000,000.00 0.56% 148,000,000.00 0.91% -0.35% 

It is mainly due to the 

reclassification of the 

company's long-term loans 

to non-current liabilities due 

within one year. 

Lease 

liability  
43,488,292.70 0.22% 28,164,287.97 0.17% 0.05% No major changes. 

Receivable 

financing 
1,641,858,740.34 8.47% 1,446,358,719.88 8.93% -0.46% 

Mainly due to the decrease 

in the proportion caused by 

the increase in the total 

assets of the company's 
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accounts receivable in this 

period.. 

Creditor's 

rights 

investment 

420,537,485.54 2.17% 121,543,750.00 0.75% 1.42% 

It is mainly due to the 

increase in the Company's 

large deposit certificates in 

this period. 

Foreign assets account for a relatively high proportion  

ǏApplicable   ãNot applicable  

(ii) Assets and liability measured by fair value 

ãApplicable Ǐ Not applicable  

                                                                                                   

In RMB 

Items  
Amount at the 

beginning period  

Changes of fair 

value 

gains/losses in 

this period  

Accumu

lative 

changes 

of fair 

value 

reckone

d into 

equity  

Dev

aluat

ion 

of 

with

draw

ing 

in 

the 

peri

od 

Amount of 

purchase in 

the period 

Sales in the 

period  
Other changes  

Amount at end of 

the period 

Financial assets    

1.Trading financial assets 

(derivative financial assets 

excluded)  

57,660,588.67 -18,424,141.04           39,236,447.63 

2. Receivable financing 1,446,358,719.88           195,500,020.46 1,641,858,740.34 

3. Other non-current 

financial assets  
628,549,448.31 16,256,733.17     29,333,334.00     674,139,515.48 

Subtotal of financial 

assets 
2,132,568,756.86 -2,167,407.87     29,333,334.00   195,500,020.46 2,355,234,703.45 

Above total  2,132,568,756.86 -2,167,407.87     29,333,334.00   195,500,020.46 2,355,234,703.45 

Financial liabilities 41,961,524.78 -9,732,511.92            32,229,012.86 

Other changes:  

Other changes in receivable financing are caused by the increase of notes receivable aimed at both collecting 

contract cash flow (collection) and selling (endorsement or discount). 

Whether there have major changes on measurement attributes for main assets of the Company in report period or 

not   

ǏYes  ã No  

(iii) Assets right restricted ended as reporting period  

Ended as the reporting period, the Company has no major assets been closed down, detain, freeze or pledge and 

guarantee. As for other assets have restriction on rights found more in relevant content of ñ24. Assets with 

restricted ownership or use rightsò in ñV. Note of consolidate financial statementò carried under Section X. 

Financial Report 
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VII. Investment analysis 

(i) Overall situation  

ãApplicable Ǐ Not applicable  

Investment in the reporting (RMB) 
Investment in the same period of last 

year ( RMB) 
Changes 

45,000,000.00 200,000,000.00 -77.50% 

(ii) The major equity investment obtained in the reporting period 

ãApplicable Ǐ Not applicable 
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In RMB 

Name of 

invested 

Principal 

business 

Meth

od of 

invest

ment 

Amount of 

investment 

Sharehold

ing ratio  

Capital 

sources 
Partners 

Term 

of 

invest

ment 

Typ

e of 

prod

ucts 

Status as of 

the balance 

sheet date 

Exp

ecte

d 

retur

n 

Current 

investment 

profit and loss 

Whe

ther 

invo

lved 

in a 

laws

uit(

Y/N

) 

Date of 

disclosu

re (if 

applicab

le 

) 

Index of 

disclosure 

(if 

applicable 

) 

Sichuan 

Hongyun 

Venture 

Capital 

Partnership 

(Limited 

Partnership) 

General 

items: 

Venture 

capital 

(limited 

to 

investme

nt in 

unlisted 

enterpris

es) 

Newl

y 

establ

ished 

45,000,000.00 30.41% Self-fund 

Sichuan Hongyun Venture 

Stock Investment 

Management Co., 

Ltd.,Sichuan Changhong 

Electronics Holding Group 

Co., Ltd.,Sichuan Changhong 

Electric Co., Ltd. 

8 

years 

Not 

appl

icabl

e 

During the 

reporting 

period 

Complete the 

first phase 

Invest 1800 

yuan 

Ten thousand 

yuan. 

 

Not 

appl

icab

le 

47,270.54 No 
2023-

01-18 

Juchao 

Website 

http://ww

w.cninfo.c

om.cn

̂2023-

004) 

Total -- -- 45,000,000.00 -- -- -- -- -- -- -- 47,270.54 -- -- -- 

(iii)The material non-equity investment in the reporting period 

Ǐ Applicable  ãNot applicable  

(iv)Financial assets investment 

1. Securities investment 

Ǐ Applicable ã Not applicable  

The Company had no securities investment in the reporting period. 
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2.Derivative investment  

ã Applicable Ǐ Not applicable 

(1) Derivatives investment for hedging purposes during the reporting period 

ã Applicable Ǐ Not applicable 

In RMB 10,000 

Type Initial investment 

Amount at the 

beginning 

period 

Profit and loss of 

fair value change in 

the current period 

Changes in the 

cumulative fair 

value included in 

the equity 

Amount 

purchased in 

the reporting 

period 

Amount sales 

in the 

reporting 

period 

Investment 

amount at 

period-end 

Ratio of investment 

amount at period-

end in net assets of 

the Company at 

period-end 

Forward foreign exchange contract 385,815.06 217,191.87 -869.16 0 736,225.85 632,474.92 332,515.07 57.09% 

Total 385,815.06 217,191.87 -869.16 0 736,225.85 632,474.92 332,515.07 57.09% 

Specific principle of the accounting policy 

and calculation for derivatives in the Period 

compared with last period in aspect of major 

changes  

Not applicable 

Description of actual profit and loss during 

the reporting period 
During the reporting period, the Company confirmed the income from derivatives investment of RMB -115.7228.million. 

Description of hedging effect 

During the reporting period, the Company adhered to the principle of exchange rate risk neutrality, used forward foreign exchange contracts as hedging tools, and 

signed forward foreign exchange contracts according to the foreign exchange receipt amount predicted by sales and the target cost exchange rate. The delivery 

period matched with the predicted return amount, and the agreed delivery amount matched with the predicted return amount to avoid the risks caused by exchange 

rate fluctuations. The cash flow changes in the hedging tools during the reporting period can offset the cash flow changes in the hedged items caused by exchange 

rate fluctuations, which met the requirements of hedging effectiveness and achieved the hedging objectives.  

Capital resource  Own fund 

Risk analysis and controlling measures for 

derivatives holdings in the Period (including 
Risk analysis:  
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but not limited to market risk, liquidity risk, 

credit risks, operation risk and law risks etc.) 

1. Market risk: domestic and international economic situation changes may lead to exchange rate fluctuations, forward foreign exchange transactions are under 

certain market risk. Forward foreign exchange business is aiming to reducing impact on corporate profits by foreign exchange settlement and sale prices, exchange 

rate fluctuations. The Company will follow up the exchange fluctuation, on the basis of target rate determined from the business, relying on the research of the 

foreign currency exchange rates, combined with prediction of consignments, and burdening ability to price variations due to exchange rate fluctuations, then 

determine the plan of forward foreign exchange contracts, and make dynamic management to the business, to ensure reasonable profit level.  

2. Liquidity risk: all foreign exchange transactions are based on a reasonable estimate of the future import and export business, to meet the requirements of the trade 

authenticity. In addition, forward foreign exchange transactions are processed with bank credit, will not affect liquidity of company funds.  

3. Bank default risk: if cooperative banks collapse within the contract time, the Company will not be able to transact the original foreign exchange contracts with 

contract price, which leads the risk of income uncertainty. So the Company chose five state-owned banks, the Chinese-funded banks in shareholding enterprise as 

Everbright Bank, Industrial Bank and the foreign-funded banks as UOB, OCBC, BEA etc. to conduct the trading of foreign exchange capital. These banks share a 

solid strength and management whose failure and the risk of loss may bring to the Company is very low.   

4. Operational risk: improper operation of the person in charge of forward foreign exchange transactions may cause related risk also. The Company has formulated 

related management system which defines the operation process and responsibility to prevent and control risks.  

5. The legal risks: unclear terms based in contract signed with banks for related transactions may lead legal risks when forward foreign exchange transactions are 

processing. The Company will strengthen legal review, and choose good bank to carry out this kind of business as to risk control. 

Invested derivative products have changes in 

market price or fair value in the Period, as for 

analysis of the fair value of derivatives, 

disclosed specific applied methods and 

correlation assumption and parameter setting 

The Company determines fair value in accordance with the Chapter VII ñDetermination of Fair Valueò carried in the Accounting Standards for Business Enterprises 

No.22 - Recognition and Measurement of Financial Instruments. Fair-value is basically obtained according to prices offered by bank and other pricing services. 

While fair-value of derivatives is mainly obtained according to the balance between prices given by outstanding contracts and forward prices given by contracts 

signed during the reporting period with bank. The differences are identified as trading financial assets and liabilities.  

Lawsuit involved (if applicable) Not applicable 

Disclosure date for approval from the Board 

for investment of derivatives (if applicable) 
March 31,2023 

Disclosure date for approval from board of 

shareholders for investment of derivatives (if 

applicable) 

April 26,2023 

Special opinion on derivative investment and Upon inspection, the Company believes that: during the reporting period, the Company carried out its foreign exchange forward deals in strict compliance with the 
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risk control by independent directors Shenzhen Stock Exchange Self-Regulatory Guidelines No.1- Standardized Operation of the Listed Companies on main Board , the Articles of 

Association,Management Measures on Company Authorization, Management System in relating to Foreign Exchange Forward Deals, and these deals were 

conducted within the authorization scope under general meeting and board meeting.  The Company conducts no foreign exchange transactions on the purpose of 

getting profit only, all of the forward foreign exchange transactions are operates closely related to the routine operation requirement of the Company and based on 

normal operating and production, which is relying on specific business operations with purpose of avoiding the preventing the risks in exchange rate. The forward 

foreign exchange transactions of the Company are beneficial to prevent the exchange risks exposed by import and export business and thus met its requirement for 

operation development. There was no speculative operation, no break of relevant rules and regulations and relevant business was conducted under corresponding 

decision-making procedures. Interests of the Company and entire shareholders, especially minority shareholders, were not prejudiced. 

(2̃Derivative investments for speculation during the reporting period 

Ǐ Applicable ã Not applicable  

The Company had no derivative investment in the reporting period. 

 (v) Application of raised proceeds 

Ǐ Applicable ã Not applicable  

Nil 

VIII. Sales of major assets and equity 

(i) Sales of major assets 

Ǐ Applicable ã Not applicable  

No major assets are sold in the period  

(ii) Sales of major equity 

Ǐ Applicable ã Not applicable  

IX. Analysis of main holding company and stock-jointly companies 

ã Applicable Ǐ Not applicable 

(i) Particular about main subsidiaries and stock-jointly companies net profit over 10% 
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   In RMB 

Company name  Type Main business Register capital Total assets Net assets Operating revenue Operating profit  Net profit  

Zhongke Meiling Cryogenic 

Technology Co., Ltd. 
Subsidiary 

Research and 

development, 

manufacturing and sales 

of ultra-low temperature 

freezer 

96,730,934 734,480,745.25 601,519,972.36 302,785,719.33 19,141,881.46 16,126,507.82 

Jiangxi Meiling Electric Appliance 

Co., Ltd.  
Subsidiary 

Manufacturing of 

refrigeration and freezer 
50,000,000 351,277,453.94 155,046,616.61 720,626,403.48 12,407,856.59 12,408,056.59 

Mianyang Meiling Refrigeration Co., 

Ltd. 
Subsidiary 

Manufacturing of 

refrigeration and freezer 
100,000,000 191,889,234.80 120,713,472.01 285,257,334.95 -360,873.32 -354,646.22 

Sichuan Changhong Air-conditioner 

Co., Ltd.  
Subsidiary 

R&D, manufacturing 

and domestic sales of 

air-conditioning 

850,000,000 4,004,171,452.80 1,220,575,635.42 8,008,596,138.13 229,101,892.24 229,982,423.10 

Zhongshan Changhong Electric Co., 

Ltd. 
Subsidiary 

R&D, manufacturing 

and foreign sales of air-

conditioning 

334,000,000 2,295,526,431.19 348,248,735.78 3,750,169,165.68 161,004,581.85 160,707,265.04 

Hefei Meiling Group Holdings 

Limited 
Subsidiary Sales of white goods 80,000,000 1,161,054,046.07 -292,136,413.06 5,719,876,952.55 140,340,587.18 134,924,071.03 

Hefei Changhong Meiling Life 

Appliances Co., Ltd.  
Subsidiary 

R&D and sales of 

household appliances, 

kitchen appliances and 

small home appliances  

50,000,000 622,486,357.58 139,793,516.06 1,660,852,475.77 63,306,977.04 57,607,898.93 
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(ii) Subsidiary obtained and disposed in the period  

ã Applicable Ǐ Not applicable 

Company name  

The method of obtaining and 

disposing subsidiaries during 

the report period 

The influence to the whole production and 

performance 

Hefei Meiling Electric Appliances 

Marketing Co., Ltd 
Cancellation  

Minor effect on the overall production and operation 

and performance of the company 

Wuhan Meizhirong Electric Appliances 

Marketing Co., Ltd 
Cancellation  

Minor effect on the overall production and operation 

and performance of the company 

() Description of the holding company and stock-jointly companies 

Ǐ Applicable ã Not applicable  

X. Structured entity controlled by the Company  

Ǐ Applicable ã Not applicable  

XI. Prospects for the future development of the company 

(1)Macro environment analysis 

China further encourages and guides consumption, enhances consumption capacity and optimizes consumption 

environment; encourages digital consumption and promotes live E-commerce; encourages green consumption and 

reduces the "carbon content" of consumption.However, the domestic macro-economy is still in the stage of sustained 

recovery, the real estate industry is in periodic adjustment, the residents' consumption ability is insufficient, the 

traditional home appliances industry is in full competition with high product homogeneity, and the industry 

development has entered the era of stock competition.  

The International Monetary Fund predicts that the global economic growth rate will slow down from 3.0% in 2023 

to 2.9% in 2024, which is lower than the historical average of 3.8%. Moreover, overseas inflationary pressure 

persists, trade protectionism re-surges, political risks and geopolitical tensions intensify, and there is still great 

uncertainty in the development of overseas business. 

 (2) Industry environment analysis  

1.Refrigerator (freezer) industry 

Domestically, according to the data released by the National Bureau of Statistics, in 2023, the number of home 

appliances in major categories such as refrigerators, washing machines and air conditioners exceeded 3 billion, and 

the demand for upgrading is great. China's home appliance market has entered the era of stock replacement. The 

Ministry of Commerce of China stated that promoting the trade-in of home appliances in 2024 is the focus of 

promoting consumption this year. The additional policy effect is expected to bring improved upgrading trend of 

product structure due to the trade-in process in 2024, and a steady development trend of the scale of refrigerators 

(freezers).Compared with previous years, the price of copper and aluminum, which accounts for a relatively high 

proportion of raw materials for refrigerators (freezers), has dropped, and the additional ability of enterprises to 

reduce costs and improve efficiency has been enhanced. Refrigerators (freezers) enterprises are still in the cost 

dividend period, but in 2024, with the economic growth, it is expected that the price of bulk raw materials will rise, 

and the dividend will decrease accordingly. 

In terms of export, under the dual aid of scale effect and continuous breakthrough in manufacturing efficiency, the 
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cost advantage boundary wall brought by small platforms and low investment of small and medium-sized brands 

has been broken, the concentration of the top brands has further increased, and the importance of efficiency to the 

healthy operation of enterprises has been enhanced.Driven by new standards and regulations, the industrial structure 

has been rapidly upgraded, and the products shows a significant trend of energy saving, frequency conversion and 

large volume; Green industry has a more prominent impact on the home appliance industry, and the demand for 

low-carbon production, recyclable and degradable environment-friendly materials is increasing year by year. Under 

the structural change, there will be new industrial opportunities and challenges to the development of enterprises.  

2. Air-conditioning industry 

Domestically, with the upcoming turning point in the real estate market and the increase in the number of air 

conditioners, the household air conditioning industry has transitioned from the incremental era to the stock 

competition era. According to the forecast by All View Cloud (AVC), in 2024, the retail sales in air-conditioning 

market will drop by 1.4% year on year, and the industry will enter the stage of periodic adjustment.In addition, 

through multi-brand operation, the top brands have comprehensively covered high-, medium- and low-end products, 

and the price competition becomes increasingly fierce, and the living space of second- and third-line brands is 

further narrowed. 

In terms of export, with the continuous advancement of economic globalization, the global market competition will 

become more intense.Due to the growth of the middle class and the acceleration of urbanization in emerging markets, 

the demand for air conditioners will continue to grow.Meanwhile, with global warming and frequent extreme 

weather events, the requirements for energy efficiency and environmental protection of air-conditioning products 

will be further increased. In addition, with the reorganization of global supply chain and the promotion of product 

value chain, the global production and sales layout of multinational companies will be further optimized to meet the 

changing market demand.According to the industry online forecast, the export volume of household air conditioners 

in China will increase by 0.8% in the cold year of 2024.  

3.Washing machine 

The washing machine industry has been impacted by the previous downturn in the home appliance market, and the 

trend of consumer recovery in the home appliance market is not significant. There are four main reasons for this: 

large stock in the home appliance market, some consumer goods becoming optional, low consumption frequency, 

and non-urgent demand for upgrading .Overall, under the influence of many factors, it is expected that the washing 

machine industry will show a weak recovery trend in 2024.As for the products, influenced by the trend of smart 

home appliance integration, large-capacity and ultra-thin embedded products have become the development trend 

of the industry.  

4.Kitchen & bathroom, small appliance  

Kitchen and bathroom appliances have always been an important component of household appliances. With the 

improvement of living standards and the transformation of kitchen functionality, people have put forward higher 

requirements for kitchens and kitchen appliances. In terms of functionality, it is required that the kitchen be classified 

and partitioned, with clear flow lines and complete functions. The kitchen electrical products should collaborate to 

complete a series of tasks such as washing, cooking, and cleaning. At the same time, health and nutrition should be 
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taken into consideration. In terms of layout, it is necessary to not only release as much space as possible, but also 

achieve greater storage and storage. Under this promotion, the structure of kitchen appliances continues to adjust 

and upgrade, and the proportion of mainstream categories in the market is gradually increasing. The upgrading and 

innovation of product core functions has become an important direction for the industry to seek breakthroughs. 

The small home appliance market is generally in a period of consolidation. With the high enthusiasm of people for 

dining out and tourism, as well as the suppression of demand from the early sales boom of small home appliances, 

the market heat of some categories of small home appliances has decreased. Small household appliances cover a 

wide range of categories, covering all aspects of people's home life, so their growth paths and development trends 

are also different. However, from the perspective of channels, the overall revenue of the small household appliances 

Tiktok channel has increased significantly, and each major node has significantly promoted the growth. Backed by 

the high flow short video platform and content platform, the new channel resource investment is expected to drive 

the rapid improvement of brand awareness and enable long-term growth..  

5.Bio-medical  

With the growth of China's per capita GDP and per capita disposable income and the trend of accelerated aging of 

population, the national expenditure on medical care will keep increasing.In the meantime, with the development 

and construction of China's medical and health system, more and more attention has been paid to biosafety, which 

has stimulated the growing demand for potential biological sample storage; With the expansion of 

biopharmaceuticals, the scale of global refrigerated drugs has expanded, and the demand for low-temperature 

storage equipment has continued to grow; The medical device industry has a huge market with many sub-sectors. 

After upgrading the equipment of primary medical institutions, the market demand for various medical devices will 

increase steadily. 

Policy support injects development momentum into the medical device industry.In recent years, China has attached 

great importance to the medical device industry and provided great support at the policy level. In July 2023, National 

Health Commission issued the recommended health industry standard Equipment Configuration Standard for 

County General Hospitals", which came into effect on January 1, 2024, and stipulated the basic principles for the 

configuration of equipment worthy of RMB 10,000 and above in county general hospitals, and made minimum 

configuration standards for basic equipment items such as centrifuges, medical freezers, biosafety cabinets and 

medical blood freezers. From 2024, the allocation of primary medical equipment will be gradually increased, and 

the demand for medical equipment is expected to continue to be released.  

 (iii) Business plan for 2024 

1. Business ideas 

The Company adheres to the guidance of party building, adheres to the value orientation, comprehensively improves 

efficiency, enhances six capabilities around "one goal", deepens internal and external coordination, strengthens 

compliance risk control, and promotes its sustained and high-quality development. In 2024, it will strive to move 

towards double-digit growth in annual income, while striving to maintain steady growth in net profit. 

(1) Instruction by party building  

It will fully integrate party building with production and operation, with synchronous plan, synchronous deployment, 
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synchronous promotion and synchronous assessment, promote development with party building, and strengthen 

party building with development.It will unswervingly enrich its minds, guide practice and promote work with 

socialism with Chinese characteristic thought in the Xi Jinping's new era, and jointly promote the Company's high-

quality development; It will adhere to goal orientation and problem orientation, resolutely grasp the responsibility 

of party building, focus on improving the quality of party building, further improve the party building system, and 

build a strong grassroots fighting fortress; It will earnestly fulfill the responsibility of strengthening party self-

discipline in an all-round way and well ensure a clean and honest government. 

(2) Construction of six powers 

Construction of brand power.It will focus on product business cards, systematically carry out public and private 

domain, localized user operation and new media operation, and enhance the brand reputation, popularity and loyalty. 

Construction of product power.It will adhere to user-orientation, solve users' difficulties, create value for users, 

accurately control market trends, and study people's consumption preferences. In terms of refrigerators, strengthen 

the product business cards of "Meiling Fresh", "Meiling Thin", "Meiling Narrow" and "Meiling Embedded"; In 

terms of air conditioners, tamp down the two product business cards of "All-dust-free" and "Living and Dining 

Cabinet"; In terms of washing machines, create the business cards of "Clean" and  

Construction of marketing power.It will focus on ensuring retail, promoting quality products, improving efficiency 

and strengthening diversion, continue to establish and build a marketing system, strengthen terminal marketing 

capacity building, enhance terminal brand image, deepen the upgrading of marketing thinking, build a high-quality 

marketing team, improve the professional planning and promotion capabilities, and win the battle of terminal 

competition.  

Construction of channel power.Domestically, it will focus on consolidating its own channels, outperforming the 

retail channels, expanding incremental channels, and breaking through emerging channels, so as to improve channel 

carrying capacity and channel operation quality.It will build overseas distribution channels, deepen the construction 

of customer system, focus on resources to ensure high-quality customers, focus on brand business, and 

comprehensively achieve double growth in both scale and share. 

Construction of service power.Focusing on product delivery, after-sales service, quality management and customer 

satisfaction, it will use digital tools as a means to improve product delivery efficiency, enhance after-sales service 

quality, ensure product delivery quality and comprehensively improve service capacity through efficiency 

improvement and cost reduction. 

Construction of organizational power.It will optimize the internal organizational structure by benchmarking and 

improve organizational efficiency; Optimize the incentive system, improve the mechanism of "selection, training, 

use and retaining", strengthen internal competition and enhance organizational ability and vitality. 

(3) Internal and external coordination 

It will continue to focus on internal and external coordination and industrial coordination, and promote R&D, 

manufacturing, procurement and sales to strengthen complementary resources and mutual assistance, and promote 

industrial development. 

(4) Compliance risk control 
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It will carry out various tasks around the "Year of Strengthening Compliance Management" in 2024, and strengthen 

and improve the construction of compliance risk control system.It will continue to strengthen the publicity of 

compliance culture, constantly improve the "1+N" system of compliance risk control, strengthen the "trinity" risk 

prevention and control mechanism of compliance, risk control and internal control, and give full play to the role of 

"three lines of defense" of business department, compliance department and audit department.It will strengthen 

compliance management in an all-round way, establish a "hierarchical" compliance risk identification and 

evaluation warning mechanism, incorporate the compliance work into the business process, establish an operation 

mechanism of "integration of industry and regulation", continuously improve the awareness and ability of risk 

prevention and control, continuously improve the management level of compliance according to law, and ensure the 

safety and compliance of the Company's overall operation. 

2. Market strategy 

(1) Refrigerators (freezers) 

In terms of domestic market, faced with the challenges of product structure upgrading and fierce competition in the 

stock market, it will make product layout around "fresh, thin, narrow and embedded", and promote quality products 

and hot quality products, create hot products, optimize the product structure, and provide consumers with products 

of unique value based on the customer-oriented principle.In terms of products, It will focus on SKU product 

efficiency, improve product quality and enhance product competitiveness.In terms of channels, it will promote the 

refined management of core customers, adhere to the channel strategy of "consolidating our own channels, 

expanding incremental channels, breaking through emerging channels and outperforming retail channels", and 

strengthen the quality and efficiency of retail channels by optimizing product layout, strengthening operational 

capabilities and strengthening channel efforts, so as to seize the market opportunities of emerging channels. In terms 

of marketing, it will strengthen the terminal marketing capacity building, enhance the terminal image 

competitiveness, focus on the marketing of new media content, and improve the user operation and drainage 

transformation. 

In terms of overseas markets, it will upgrade the global demand structure, strengthen upgraded product planning 

and differentiated product design, and at the same time strengthen efficiency improvement.By focusing on key 

markets and core high-quality customers, it will open up regional markets with high synergy with the domestic 

market, tap development potential markets, and continuously improve customer efficiency. It will accelerate brand 

business, increase investment in brand teams and products, and continue to promote the construction of overseas 

independent brands. 

(2) Air conditioners 

In terms of domestic market, on the premise of maintaining benign operation, it will enlarge the scale and increase 

the average price through the business strategy of "brand promotion, product upgrading, channel expansion and 

comprehensive retail". With the product as the carrier, it will expound the brand mind and brand values of "precision 

quality and comfort in every degree", interpret the spirit of "responsibility, innovation and tenacity" and realize 

cultural resonance with customers; adhere to the user-orientation, grasps the healthy, comfortable and energy-saving 

market trend, and strengthen the R&D of core technologies and the transformation of results; It will focus on 
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"differential management and channel expansion", intensively cultivate profit channels, improve image channels, 

speed up scale channels, break through flow channels and explore incremental channels; strengthen product 

promotion, optimize terminal construction and enhance retail transformation. 

In terms of overseas markets, it will continue to practice the concept of "profitable scale growth and profitable cash 

flow growth", adhere to brand priority, open up base markets and expand brand agency; preserve stock, seek 

increment, focus on superior channels and open up new markets; follow the market trend, launch high-quality 

products, launch new products, and launch variable frequency products; adhere to business-oriented and customer-

centered principles, and constantly improve product quality, customer service ability and customer satisfaction.  

(3) Washing machines 

The washing machine business will continue to take the industrial vision of "washing all stains and protecting the 

whole family".It will enrich its products and upgrade its product structure around the product business cards of 

"clean", "thin" and "smart". On the basis of hand-washing series products, it will create a second-generation 

upgraded product to meet the cleaning needs of consumers and further improve the cleaning ability. It will develop 

a flat-embedded series of washing and drying package products, further adapting into home integration. In the 

domestic market, it will continue to deepen the base market, focus on the construction of basic and e-commerce 

channels, and achieve steady growth in scale.In overseas markets, it will "grasp one core and two basic aspects" and 

strengthen cooperation with key customers; focus on color screen drum washing machine, and build a leader in 

color screen products in the global market. 

(4) Kitchen and bathroom products and small home appliances 

It will strengthen the R&D capacity building in the kitchen and bathroom products and small home appliances 

industries, continuously consolidate the market position of core products and further enhance the brand 

influence.For product line of tea-based drink, it will strengthen the core competitiveness, focus on the improvement 

and function enhancement of self-developed and self-made products, and enhance the management quality.It will 

clean the product line of electrical appliances, focus on strengthening the functions of the project team and promote 

the rapid development of the project.In terms of fuel-fired product line, it will continue to take the marketing strategy 

as the guide, speed up the development and launch of gas core technologies, and quickly realize the marketization 

of products.The industry will focus on resource investment, and realize the "Troika" marching hand in hand by 

strengthening R&D capability and precise marketing strategy. 

(5) Biomedical products 

It will unswervingly implement the development strategy of "diversification based on biomedical field", focus on 

the field of life sciences, deepen the construction of domestic and international channel system with user orientation, 

deeply tap the needs of users, deepen technology and innovate product design, and improve service level in an all-

round manner to expand user coverage and product market share.The Company always adheres to the business 

philosophy of "technology-founded, product-based, market-oriented and customer-centered", and continues to 

operate steadily around the business principles of deepening channels, innovating products, optimizing quality and 

improving efficiency. 

The above business plans and business objectives do not represent the listed company's profit forecast for 2024. 




