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I. Important Notice, Table of Contents and Definitions

Board of Directors, Supervisory CommitCrRranglaomng dMe iel

Co. , Ltd. (hereinafter referred to as the Company)
mi sl eading statement s, or important omissions carri
and/iort ,j of or the reality, accuracy and completion of

Mr. Wu Dinggang, Chairman of the Company, Mr. Pang F

Jun, person in charge of accounting organ (account a
Annual Report te awd heomplcet @accur a

The Company did not have director s, supervisors and
reality, accuracy and completion of the whole cont el
Al l the directors attended the board meetsintge taon dd

communication.

Modi fied audit opinions notes

I Applicable 4 Not applicable

Shine Wing Certified Public Accountants (LLP) issue

Financial Report of 2ZB.

Major defects in internal control
I Applicable aNot applicabl e

The Company had no major defects in internal contr ol
Ri sk warning of d®omodkearmmi rsg attteanefndrswavrid h future pl an
4 Applicable I Not applicable

Concerning-l bobki igr waatdements with future planning i
substantial commitment for investors, investors and

furthermore, edi ftflhee emilcarss ,beftavweecast and commitments

advised to exercise caution of investment risks.

I nvestors are advised to read the full text of annu:
More details about the possible risks and counter me
report A Xlo.r Rrhes pfeucttusr ef devel opment of the companyo
Di scussiono, investors are advised to read the rele
Securi t,iChd nai meex uraintd elu clhoaudbu melsdos | Weeb s(i t e () wvaw.ec nti hnd
media for information disclosure for year of 2024 t|

name of the Company disclosed on the above said mec
exercise caution

Does the Company need to comply with disclosure req
Profit di-ptanhboticapptal i zi-pg¢ dealiberatedoyrthedBoaidme ¢ hrev @ = pprr
period

S Appl i cGalNloeg applicable

Whether to increase the share capital with public reserve

2
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I Yes ANo

The profit distribution plan for year of 2023, that
take total shares of 1,029,923, 715 Xhwamegtax bhascé¢ ud
in cash f{fsdrareveéary diby all sharehol der s, no share bo
carried out.

Directors supervisorand senior executives of the Company respectively sigh#dtten Confirmation Opinions

for 2023 Annual Report.
Supervisory Committee of the Company formed Written Examination OpinionsZ82hual Report.
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DocumentdAvailable for Reference

I.Financialstatement carrying the signatures and seals of the Chajpniaipal of the accounting works and

person in charge of accounting organ;

II. Original audit report carrying the seal of the CPA and signature & seal of the accountants;

lll. Original documents of the Company and manuscripts of public notices that disclosed in the website designated
by CSRC in the report period;
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Definition

Terms to be defined |Refer Definition
Company, The Company
or Meiling Electric Ref er CHANGHONG MEI LI NG CO. , LTD.
Sichuan Changhong orlRef er Sichuan Changhong Electric
Changhong Group Refer Sichuan Changhong El ectroni
Hong Kong Changhong |[Ref er CHANGHONG (HK) TRADI NG LI MI ]
Mei ling Group Ref er Hef ei Meiling Group Holding
I ndustry I nvestment |[Refer Hef ei I ndustry Investment H
Changhecnogn dAiitri oner Ref er Sichuan ChaoagtdbnhgoAer Co. , I
Zhongke Meiling Ref er Zhongke Meiling Cryogenic Tg
Mi anyang Meiling Refer Mi anyang Meiling Refrigerati.i
Jiangxi Mei ling Refer Jiangxi Meiling Electric Apj
Ri dian Technology Ref er Changhong Mdiekihng!|l Bggi £€o . ,
Wul i an Technology Refer Hef ei Meiling Wulian Technol
Zhongshan Changhong |[Ref er Zhongshan Changhong El ectri
Meiling Life ApplianRef er Hef ei Changhong Meiling Lif
Changhong Huayi Refer Changhong Huayi Compressor
Zhiyijia Company Refer Sichuan Zhiyijia Network Teqd
Shine Wing Refer Shine Wi ng Chlecrcto ufnteadn tPsu b(l L LcP)
CSRC Refer China Securities Regulatory
Anhui Securities BurRefer China Securities Regulatory

Securities Regulatory Burea
SSE Refer Shenzhen Stock Exchange
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I CoRfrpafniyl e & Financi al Hi ghl i ght
I. Company Profile
Changhong Mei
Short form of t o Stock code 000521,200521
Hongmeiling B
Short form of t
. N/ A
changed (i f app
St ock exchange Shenzhen Stock Exchange
Na met md Company M E
Short form of t
Chinese)
Foreign name of
_ CHANGHONG MEI LI NG CO. , LTD.
applicabl e)
Abbr. of Englis
_ CHML
Company (i f app
Legal represent| Wu Dinggang
Regi strations a|No. 2163, Lianhua Road, Economic and Tec
Code for regist|230601
The Company was registered in the Hefei
November 25, 1992 with the address regis
_ _ Devel opment Zone); on March 13, 199&adyr e
Hi stori cal chan| ) ] ] )
. . instead of Linquan Road, Hef ei City ( Me
registration ad ]
the address changed to No. 2163, Lianhua
Hefei from No.48 Wuhu Road, Hey eh as Rreati s
during the reporting period.
Of fices add. No. 21i@3hhua Road, Economic and Technol og
Codes for offic/230601
Website http://www. meiling.com
E-mai | info@meiling.com
I Person/ Way to contact
Secretary of the Board
Na me Li Xi a
No. 2163Rodd,anba@anomic and Te
Contact add. ]
Zone, Hef ei
Tel 05%12219021
Fax. 05512219021
E-mai | Il i xi a@meiling.com
I T I nformation disclosure and preparation place
Website of the Stock Exchan
Shenzhen Stock Exchange www. s

Company

di scl osed
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Medi a
di scl osed

and Website

wher e t

helSecurities Ti mes, China Secur

ht twww./cni nfo.com. cn

Preparation place f

Room of secretary of the Boar

t he

or annua

building of Company

I V.

Registration

changes of the Company

Organi zation code

Uni form soci al credi't code: 91

Changes of main

busi ness

ss No changes

1. In
(r
management
that ti
2. Fr
Co. ,

by th
Co
3.
De
Gr
4 .
Sh
20
be
Gr

Octob
enamed as
me ;
om Nov
Ltd. (
e Stat
ssion
29 Ma
opme
Kel
cordin
of L
Mei | i
tr s f

mmi
On
vel nt
een
Ac
ares
06,
en an

Previou eenKel i s

changes commi ssi
El ectric,
82,88
contr
5. On 1
E |
Ch

tra

on
control
shareho

(if app

ctric

ng
ns

e
a hon
ferr
agreement ;
Sichu
ital

On 29

Mei | i

t o
cap
6 .
He f
Gr o

wa s

ei

up
appr

(GzCQ(2008)

transfer in

wer

ove

sharehol der

7Si chuan Ch

Af ter

er 1993, after initiadHdTfieitiMegi,| icrogtl
Hef ei Mei |l ing Co., dated 23 Mae

riogmmesdefet shens batoaw nfe do fA stbeeftesi Matnaatgee m

Group

1997
established

ember to May 2003,

on

controlling ¢
G
naoewhgdopapatahgi -hhensd oAs getds f Mam
Hef ei City,
2003, Mei ling entered
Co., | td. ( AoGwneeedn Ksehlaodr)e,s thhee d8 2b,y8 5t 2h, et
tranmefehei higrstGrleaniKest comasehol
t he of obwhreedat
isted Companyo (GZFCQ[ 2006] No.: 44)
ng GrbupgtBbkcbrck B8Re8HMB| 683 shares
erred. 2006,
co)n fii sy smeadd bfyr arh ea
82,852,683

consideration

base former Meiling
€
of

y

ensur i-oowgn ¢ ch ea snaé thd ;e n a

Group into eE

g to spirit ABull etin

I n September rel evant ec

invalid, whi ch
o fo wheefde il;e gtahle psetrastoen 6 s
nd

es

was
sha
rel evant wi ||

Mei | i

equity
ng
sharehol der Mei |l ing
2006 11 2007,
ASuppl ementary Agreement
Changhong, 3Gt ugph a raeno nige It ch eb yl 2Me i319i
Sichu

of Electric were transfer

El ectric
Mei | i

of agai

y and January ng (
nd
nd
respectively

this

of Equity

t o an Changhong
45COOMPa PO whrae

argest

a

of transferring,
he first |

wer e

sharehol
Char
Si ¢ hi

Changhong, t

the Company) transferred to
tober 2008,
ng Co., Ltd.
transfiecheadn
d by

No. :

Changhong and
the 32,078,846
bghagglkemgnt On 023 Decembe
o wMatdt SharefhoEgweirtsy ol e IHC
from SASAC;
Chi

t o

Group
0, restric
AfReply
1413)
Br

are g2 ls tJeareuwa rfy
Securities
Cha
Company' ¢

Shenzhen anch of

t he

na
Si chuan
t he

of Company comes

anghong participated in
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party, Hong Kong Changhong, purchased the Compa
mar ket .
8. Ended as 3,1 Seccheunabne rCh2an2ghong and its concert
281,832,434 shares of sher €omppnyal ao271t B6%Cbmpt
hol ds 248shM&br7ie 7®2f4 tAhe Company, a 24.12% in total
Changhong hol-sisarceée raful talhé oGoMpany amounttogahbhssaB
capital of the Company.
V. Other relevant nformati on
(1) CPA engaged by the Company
Name of CPA Shine Wing Certified Public A
Offices add. er @PA 8/ F, BI?ck A, Fu Hgé-Mansion I
Cheng District, Beijing, P.R.
Signing Accountants Wang Xiaodong , Tu Xiaofeng
(2) Sponsor engaged by the Company for performing c
I Applicable a Not applicable
(3) Financi al c a rhseu ICtoanpta negn gaoge b elryf or mi ng conti nuou
reporting period
I Applicable a Not applicable
Vi Main accounting data and financi al i ndexes
Whet her it has r etsrtadcctmemnd aodj Ypssrtememtusoracrceounting d
I Yes 4 No
Ch anigre st he
2023 2022 year over t2021
year (+,
Operating i
24,247 ,67/20,215,22019. 95% 18,032, 957
( RMB)
Net profit
sharehol der/ 741, 038, 1 244,538, 73203.04% 51,898, 388
l'i sted comp
Net profit
sharehol der
listed comp749, 415, 0102, 739,49629. 43% -140, 217, 673
deduct-regun
gains and
Net cash fl
from operat 2,082,343 1,465,155,(42.12% 160, 923, 25
( RMB)
Basic earni
0.7195 0. 2366 204. 10% 0.0497
( RMB/ Shar e)
Diluted ear
0.7195 0.2366 204. 10% 0.0497
share (RMB/
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1

/

I

Weighted av/13.% 4.96% il'oﬁercentagl.M%
Chanagtesend
Yea&md of 20 Yea&md of20Current yesYeaemd of 20
with the ern
year (+,
Total asset/ 19,391,6016,200,36119. 70% 15,190, 469
Net assets
sharehol der/5, 824, 782 5,168,286, 12. 70% 4,837,334,
company (RN
The cause of the accounting policy change and accou
I Applicable & Not applicable
The | ower one of net prof-recbhefong gandnaftessdeduat
is negative, and the audit report of | ast year show
I Yed No
The | ower one of net prof-recbhefong gandnaftessdedust
I Yes 4 No
Vi Accounting data difference under domestic and
(1) Difference of the net profit and net assets dis
Accounting Standards) and Chinese GAAP (Generally A
I Applicable a Not applicable
The Company has no difference of the net profit and
(I nternational Accounting Standards) and Chinese GA
period.
(2) Difference of the net profit and net assets dis
rules and Chinese GAAP (Generally Accepted Account.i
4 Applicable I Not applicable
Il n RMB
Net profit attributab Net assets attributab
company company
Current pe|Previous p{(Ending amo|Opening am
Chinese GAAP 741,038,10{244,538,73{5,824,782,(5,168, 471,
Iltems and amount adjusted by foreign accounting rules
Foreign ac
Cules 741,038,10{244,538,73{5,824,782,(5,168, 471,
The Company had no difference of the net profit or
accounting rules or Chinese GAAP (Generally Accept et
(3) Reasons for the differences of accounting data
4 Applicable | Not applicable
The&Nofii ce of Relevant | ssues of Audit fod Wampiasmyued

10
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from CSRC dated 12 September 2007, since the day i s:
companies who offering dosheatéecaeht grpisseld Wwhilké gan:
gualification CRAnpfaonry adu ddi tniontg .c oTmpei | e fi nanci al rep
since 2007, the financi al repocounti hpeSCampamnmg i er
Enteopiins€hina, and therefore, tilthreder aacec mwn tdiinfd erruel
of Chinaenadt. peri od

VII1l. Quarterly main financi al i ndex

Il n RMB

First quarjSecond qua|Third quar jFourth qua

Operating 5,025,237,1{7,803,456,|6,338,921,1{5,080, 063

Net profit
to the sha|[122,540,35|235,514,49/140,719,30(242, 263, 9
the |listed

Net profit
deducting
recugaingl
0 a el BEa e 103,510,05|278,479,79/131,279,09{236, 146, 0
sharehol de
company

Net Cash f
gener at ed -372,008,67/1,782,528,:995,747,22(-323, 923, ]

operation

Whet her there are signifimeanti odiefdf drn emraces abbeti malenx tol

relevant financi al index disclosaseduah tkReocompanyobs
I Yes 4 No
I X. Items andremountegoprabnt (gains)/ |l osses
4 Applicable I Not applicabl e
I n RMB
I'tem 2 032 2 022 2 012 Not e

Gains/ | oss
Found mor e

di sposeacluror

il ncomas $ et
1,336,22927,602,023(-133,214.72/dispandiNen
operation

asset (inc
wr totfe t hat
for impair

incemeelnse
assets)

Government

calcul ated Pl ease ref

gains and "Financi al
80,683, 2386,846,880[{103, 024, 25

closely re and " Other

nor mal bus detail s

Co mp & rhye,

11
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government
t hat accor
provi sion
policies a
continuous
in | ine wi
standard ¢

guantity a

Gains/ |l oss
value ahiasi
o m hootl hdei
ading fi
trading fi
ability

Found mor e

earnings o o ]
. ) "Finincial
di sposing .
. : coditt hvestm
financi al 90,853, 4136,077,236|(105,811, 461 R
. : i ncoamed
financi al
. ; il ncome of
financi al .

. changesbo
availab] e
except for
hedging bu

related to
operation
Company

Switch bac

i mpair ment Found mor e
receivablei{4, 547,547 2,834, 795.13,245,314. |fiAccount r
i mpair ment and " Cons

independen

Found mor-e
Ot heropreamt

income and|6, 927, 799 761,578.29|4,867, 985.
ot her than

operati oaand

Nomer at i ¢

expenses”

Less: i mpa )
. -377,847.33,581,742.{21,813,023
income tax

| mpact on
shareholde|11, 396, 138, 741,529.{2,886, 751.
( p &satx )

Tot al -8,376,893141,799,24/192,116,02]- -

Det aitltserofgai ns/ | ossdefi hembebbati mgegai hBél osses

I Applicable 4 Not applicable

There are no other gains/ | osrseecsurirtienngs gtahi ants /nheoests etsh e

Explteahien it ems defined as recurring profit (gain)/ Il os
12
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Q&A Announcement No.1 on I nformation Discl osur-e for
Extraordinary Profit/l oss

I Applicable 4 Not applicable

There arcefniondgd eans recurring profit (gain)/loss accc
in Q&A Announcement No.1 on Information Discl-os-ure f
Extraordinary Profit/loss (revised in 2023)

13
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l IManagement Discussion & Analysis

I. Industry of the Company during the reporting period

1. Refrigerator industry

The refrigerator industry is a highly mature industr
stage. From lthe2®22,r atthe dmtiace of raw materials rem
the pressure on the cost side of enterprises was | ic¢

was | ag behind the ovethahlt tbesuommbeonpfsbhbpasempbsde:d
was high, and the margebwhhsabddédcetdr etwel it emmapobDi
According to the tethalnnkdt a edfai AVG,altehse oofmnrief ri ger a
a YOY incrdazeeiofpatt0®Wf oversetbembnketesahbenalbbsed

to nor mal |l evel s, the efficiency advantages of Made
whole value chain of export products hatsh eb ergenl laidmpvreol
inventory | evel of overseas channels, the export bu
data, the export volume of refrigerators in 2023 wa:

2. AKiorndi tioning industry

The domestic air conditioning market is affected by
consumption tanedidanfovheirgahl lopAgané¢ emrgdiamg tl ®mwt ltd otso nagl. d
sal es waBl1l20Z3 bi IMOYbncyease af 7. 5-6h amfad wmipidovat h hien ot
first haldndofatheh ¢ yvades IiYVYhQEY elametdhdysdd@armdo half of
continued to decline, WOMNMM rtehteaitlhisradl egsu afralelri nagn db yf a
quarter.

At the beginning otomRdi2t3i, ontihneg onvaerrkseeta swaasi raff ected
geopolitics, economic downturn, gl obal i ncfolnadtiitoi no nai nr
industry was uaneérthargel pmesamnd eprice fell at the s
under the comprehensive favorable factors such as t

exchange rates and shippi@agatcwrsd shr awmghtt hley gtl o aE|

purchase of air conditioners in overseas markets has
has gradually recovered. According todindaoeséewgpsbnl P
66. 265 mi IYIOiYomc ruenaistesnal feet IBeeS Byer e $13.YIBY billion, up
3. Washing machine industry

The recovery of the domestic wawhisebambaehl peshawkewi
only in the fourth quaasel ati hel gwaswdvhditlbwasdabet ek

mar ket has entered a period of intensive cultivati
Omn-¢ hannel retail sales of domest iY® Ywiacsrhei ansgd snmogkm hbit n8eds.
sales were affected by favorable polarcdest h&MBH igwhpo

have proevwppa&mndsitdire of China's homAcepptiagces todosgse

14
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t heexport sala&s8 . 48492 P BrlOiYomc ruenaistes ,0fa 3 7. 0 %.

Il . Main businesses of the company engaged in during
The Company i s one of China'"s maj or el ectric appl
manufacturing bases in Hefei, Mi anyang, Jingdezhen

I ndonesi a Bm@ mPakiysthars. al ways adhered to the princi
manufacturing in China", and has been unswervingly
building the core competiticoelneissn mvbadtuibaen éeanrmde vpart i ® @
cuteidgge R&D team and advanced technology accumul ati
many fields such as frequlaeyi rengan Vtehdisn adre,odowtaemb |, i g

coolcegogeni c, 4gihmuwl, atcilem,niuwmigt,r &a n@ mplamtyh ihmg mpmrsdtaddtii
RoHS public testing center in Anhui Province, a nat
center, a natriecralr cfho sttdhddtomrraland a 5G industri al I

I n recentCommpany , hashresuccessively won many national

Intelligent Manufacturing Pilot Demonstration Proje
I ndustry Quality Leading Eminhernv@mrni sea” ,De'mdatsitormdli ome
| nduntirweRessietayr ch Cooperation I nnovati onMeRemdntdteeat

Company has won a number of technicalhoamadi pmoduywcatodiun

and brand power, and a numbewonofa Mieuinbienrg opfr oddountetsst ihc:
demonstrating the ability and str engChmpafnyMeniolni ng ei
China Refrigerator I ndustry Smar't Health Brand Awa
"Research and I ndustri al i zfarte eozni -togfr bCooRgset saenrtv alteimmpre r Taet

the thirdcerianae dftc8oioé wogly Crhriongar elsi sg hAw alr debWBs7tWQY3 SF e d ¢

of edroossicsro ol ed refrigerator wsoanvitnhge p"rfoidvuec thsu nfdorre de'n eel

environment al protection in the industifiaalbomi e@lrd dafc
Hef ei industrial diefl di mteslpleecdti wablbppgr dRpd mrtey \rriag totrs ,(
Refrigerator Hinge Component &Qinldvear Rewari dj earmmd oR a tBearst
of Xthteh Anhui Province Patent Appearance Design res
zone and its control me t h evda'l uweo np attheen ts eccoompde td rtii 2en «

Changhongffeaeéel yr dahtoamier owomdt he indoasemndiytisomimngtceéb!
Mei | i ng IwlaksGili mikge d drum washing machine RS2H100 set

drum washing machine for washioy ssautce sharns, sitm@ai a
has also obtained CHCT "maternal and infant househ:q
double safety standard certification" certBfO0O@awen N
the 2023 " Good Product" of China's home appliance i
Research I nstitute;-18@YKDO®6nlg5 )r awogne thhoeo d' L(cGXWoi se Rar
2023 Boiling Quan; tyhaAwhwad -l wuatseblfi X&t temperat

bl ood box1"00a0n dc h"r@Xmat ography cabinet"” of Zhongke Mei

Anhui Province and obtained the nrPewvprnocdkeuct apprai s

15
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After 40 years @fmpdeyelh@apmenuti,| tt he new pattern of C
categories such as refrigerator cabinets,appli @amnaas
smal | household appliances and biomedical cryogenic
successively laundlradi agseriogdsicos isomdhstasy M fresh r
dubtee fresheajirtbendntustngy nsaclheiandei nags dcrluema nwaassh ih an
first intelligent -ltoewa theamrpemad uirme mealnd aul rred ri ger a
180 AC, constantly bringing consumers a fresher | if
Facing t h@onipuatnuyr ewi Itlthebe based on the direction of d
gui dance of party building, adhere to value orienta
i mprove six capabilitrirasl, dodelelpemoriantieornnalstaned ge htea
promote the setwsutadiinab lde veenl do phmegnht of t he industry, a
to expand and strengt hepnpltihaenl cvehritihed rh bi unsperboevhed téehbeg ofuut

smart home, rely on the Zhihuiji &ootsydtadnr o eno mmals eAd
software), continue to develop 5G complete sets of
provMdanwhiwe wi | | strengthen digital transformatio
digital transformation around intelligent manufactur
5@uantum cooperation and network security, and C+3
guality development of enterprises.

During the reporting period, main income of the Co
washing machine, small home appliances, kite2hefH2& t
bilionyuana9 9. M* %t he operating i ncome.

I'l'l . C@Gmpetitiveness Analysis

(1) Brand capacity

The Company is one of the famous home appliances ma
refri gbeatdMejling" brand is |isted.as one of the mo.
Th@ mpany adheres to the str ategpgyh dfn s"i grha n defo rervertsatlraea

strong brand contact point, establishes the four ma
makes joint efforts with each hoftohuegrh tnoa  rfkoertnh nag , b rpa
service upgrading and brand voice, the seeds of " fr.
mi ndset of Tt Meshnepgsé&qghadrsthapefd doandglhmer s, so as to
the freshest brand i mage, and ultimately enhance br

I n 20€8mp dologkhte 40t h anniversary as an opportunity t
out of the circle by holding a series of themed act
First Fresh FhecanowhyiilMar at baséd a new brand propositi

and is committed to accompanying the beautiful I i f €
fresher products, fresler technology and fresher se
The Comparnyocadhieneet o differentiated innovation me
i nnovation, and saenuifaee¢fumipgerati oms tmat keep food

16
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make cl othes ¢l eaner, air condi tioners that make ai
bi omedi cal that make samples safer, and bring fresh
product s.

(2) Product capacity

The Company has a relatively advanced and remar kabl

| SO9001, | SO14001 and other management system certi
guality and reliaMéa@nwywhidddheepanpehédsr nlatieonal Enterp
"National I ndustrial Design Center™", "National | nf
I ndustri al Product Green Design Demommsdvatiom Eermen
Enterprise",-UhNCheRessietlayra lhs tGoyoper ati on I nnovation De

Province Gga&winngEnRefgryi gerator Engineering Technol og:

Conservatriecknhepnadg FGreen Refrigerator Engineering f

I nnovation Center" and other authoritative certific
Company is committed t o tetchhen calpopd yi craetsi eoanr conf a nudn di anndeunst |
established a technical strategic plan with "intell
core technology and "refrigerationol ongegw smatlenr itadrsms

research and dleaydé o p&dtesoghatiedmrleer esearch | ayer, pla
managdmehetrs been built, and the product manalgayemes|
ashet main body is responsible for the definition and
costs and i mproving efficiency internally, driving
"resear ch, prongtti andaodmmaelkensi vely connecting t
achieve "the same desirefaodt tbhpl swenbof t eqquency r es:

I n terms of ref €impeamnyt olra sp roodrutcitrsued hteo cul ti vate i1

for 40 years, through the precise control of mar ket
product upgrade idea of "frem:mhs,i sthng, onarprrowoandg
i mprovement of product competitiveness, we have co
Fresh", "Meiling Thin", "Mei l 2833 Campewy nedeadded]! i

generembiedded refrigeratorskaintddddly sferaéneé ge mp@Pddedvi Ph
evaporator system and Al cloud moi stefriizgerrgattoercshnw
mol ecul e activated preservation-freekBnobgodycandl cow,

eration of "M Fresh" serdoeosr raenfdrdidglelr Larttoarosc,h d'sb iwge |

€ssertoyslse refrigerators. In terms of freezer pro

gen

doo

=

free cabinetwabbedi fg,osthirreducti ond0AICd caybigkead tcerii
el ectronically ctontoohdiedcfeererzdispl aynabTEB | sagrgiees
freezer commédACatineaki mgtilsgck rfereeelw sy d rotcdad keérd af ree z
S@270WE -dbogl eiedvmeirg d rcaatl di splay cabinets, andt@omme
build the market mi ndset of "fresh, frozen and stee

In terms of washing machine piwadhidinlge Meod i ogbireh el
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drum platform, which not only contthiinnueadn dt hlea rcgoer ec yflui
but also returned to the essence of washing machine
laying the Meohéeng i atams asf cl ean as hand washing,
of washing machine products in the core technodogy f
high standard technty,shegy .Helrnc utl eersmss eafi epu lpsraotdourct s h e
power ful dnotghr svavel pudsator, and high c¢ Heeaandiinngg rcd teiac
capabilities of product.

I n terms of air conditi onemtgeped,dultdsed wen atdthe r ®&c tt wa

havcxareodut product | ayout and i twdrnat jowavn degbgnrta doe s’ ,f rsoon
continuously improve wusers' physical ciomyfoo rtth,e vpirsouwd:
pl anning in | ine withditfhfee rbernatnida tpeods iptri oadmegntgs, h wmadkel m ajit

of fult ed;dshkoaigprc e sainpdprisyedat r zon al air suppl weamavent
contdtmuer eate two product Huwsiendans tder e dafoo"nc h ande

cabinet in the Iiving room" to solve tRenpaitnmegpoom
devel opment of core technology competitiveness, f o
simulation technology and innovative technology, W €

windempgenrature measur ement automatic test and soft
cabinet side installation | ess el edtnrsalsystiincg cbinrcioanttu
product amdahiityyousi gyighset regwmaltihteyn management of cor
management of the whole machine producti on, the qua
key perfor mawec ehcaovnedi na b otk ktyhhd chpcovegual ity.

In terms of kitchen and bathroom and small househol
| e;adf ocus on the core product |ine, take mar ket dem
product structure. I n terms of smal|l household appl
| aunched, whiéerpHh ose @dimet she i ndustry, with sales exc

kitchen and bathavemtdippkEinmovapeiwé ze product techn
| auenicht egrated stainless steel Wehei pgi prpdunts oh |
t hhendustry, and -pat e$ oc wmnydet aare nviaafrorearndt vy dghhehméoukeéeh
reputation ofdtthlkee i pdaducty' angrloaeuc Meapwgyh attheen g eal neda sse
i ndustry' s -ddaptiinge gfawsthls gpurfreprai xebdc wal |t he t her mal ef
t hneat i onal standard, the ni ttrhougee na cohxiiedvee ehmigshs ieofnf irce
and green emissions, the gas adaptive function bett
the full premixed | oad adjustment ratioleeagpesi é&nid
I n terms ofveabdihoemeed itcoi nteh,e brand concept of "taking p
values to users", focus on the field of |l i fe science
upgradi ng basehda soend umsdeeaprssgovdaadeaer iucs er ss ova 1t éhr ipa oS ®lsisti iom
create a safe and stable brand i mage and-teopteirmd au 9

storage in |ife sciemefersi,getrhaet omesw wRuUiel ilaanu ncereide s a
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temperature fluctuation and energy efficiency index
which is at the advanced | ev8I0ACn comer é sisiad torwe f r iTy
temperature biomegtitcalasstgoraagled yedwiumched, which fi

refrigeration equi plmehAIBOACt handswascanamajorobreakt |
applicatimmxtaff emwlotriki ng fl ui d ewvelfyr ilgeumahed Rwicchwn od
higpeed refrigeratedi mensibhagesepabted mempering,
terms of centrifugal force, speed, preci stremenwvs$boht
bi ological composition centrifugal -pceparbhabonatequi
(3) Operation capacity

The Company conti nuemartko ngararcytiinvgi towts hencihmpr ove t

standards and competitiveness of the Company. At th
continuously i mproveuwut btyheoinmpmavemgernto wark yin " hum
and material efficiency". The company established

indicators-oripemtf @d mpactor mance appirat emamhalangr dcdwoeoetnit
value chain management as the main |ine, continued
competitiveness. At the same time, continuously i mp

prevent risks.

(4) Marketing ability
Th@ompany has established a relatively complete sale
higomal ity services covering all categories of white

the marketingotmr pnofdarcreat ieaire sfal es mamad gogrsneanntt etdo bcuhsai
services,cdtreognorsyi ngpdccheegogy t mafleédi ng, quickly bui

system with reasonabl e commerreciand ianvwealtwa ymamaangegneent

ter mi nal retail price; through determined bench m
i mprovement and builds the capability for marketing
Fotrhe overseas markets, we continued to build market
and external synergy and channel expansion". Based

with the teamceaerd toharcrcell ereasdeurt he washing machine
machine industry, we have expanded the overal/l scal

realizing the positive sphirnag. tGopoep esryanteerdg ivsittihc tghreo wet

mar k et "l argdowomnt umkat fmud mi resour ces, we have prom
business, anedvarye aelnpzoeme rtmeentt wd domestic aofl bueesra
and external R&D, manufacturing and resourcdsi vAnh"tr
alternative to the traditional trade model , and bui l

Focused emse&aesy markets to accelerate brand busi nes:

strengthened brand building by resources integrati o
| V. Main Business Analysis
In 2023, the competitive pressure of the home appli
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orientation, comprehensive efficiency improvement,
synergy, meanwhile focusing on the main battlefield
progress and i ngpuraolvietnye notf, oapnedr atthheon had been great]|
the Company's operating income reached XX yuan, a Y

a YOY increase of XX%, and théeémposveihw®uopegating a
Company's oper at2d.84@8bi htome yeaanohadHIS%Owd i achieased od |

o 773 millionyuan , a YOY ilMDA%0aséaki ng a solid step toward:
(1) Refrigerator (cabinet) industry

I n terms of the domestic markebri swetadhanddcompt dlee
i mprovement, carried out benchmarking and efficien
efficiency, chanhéli cefehicyi eamdy mamrageuetnte ef ficiency

complete sales network and servigeueal 9 t gyt esnertvdo cpso Vi
productiomweandiics w®éwving user mp@Aimr rmotnitisg tch e att i a
upgrading of the Company' sl preldadt sFarmn thkee moark stmas it
to the producqualtirtay eglyuoff i"meé gdxpl osi ve prddufcrtess'h,
t hin, narrow and embedded", and -ftrheee seemrbieedsd eadf P@RrOo dau
PRO, offline 400L | arge and nadteow siwoace anfdulflry zleau
good mar ket r & gpromnmset, e dwhti hcen  ihmpr ovement of product
operation.

I n terms of overseas markets, we have given full pl
and domestic and foreign sales, continued t-do grr"omo:t

according to owvder spaasnonaerdk eptr oddeuncat n energy saving" b,
upgrades, and built technical advantages around fre
production, marketing and spupopdluyc,t itohnr opul gahn tahcec oi rndpil negn
we have increased the proportion of direct del i ver)
capital efficiency, i mproved the inventobobyyanhdrebdbbec
obperati arh.e Dwrpiomging period, the Company's refrige
8. 800i9% | i on Yy wnanmoekat.e¥ D%

(2)-cAinditioning industry

I n terms of the domestic market, focusing on "one
management and channel expansion". Focusing on onli
"Panda Lazy" cabinetupgmaakbhnees amd QW daed the positi
products in offline shipping, we-faoert'i mnad "tga ecsrt e adti

and enhanced the differentiated yempeddrmhmarene sbuifr

i ncrement al business and OEM business grew rapidly,
and the capital efficiency and production efficieni
i nudtry.

I n terms of overseas market s, the Company <continue
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centemi rbgand buil dup, product focus, channel break
principle of brand priority development, we have de
and key customer s, eijt Bymmprcawddraustngmdrmes exlpansi on
the Company has achieved good results. We continued

production, supply, researclhayowtgicftitcke asrdp pll yanah ai

radius, and continued to improve the efficiency of |
and -qpgughi ty projects, we have continuoumilymi alpirloivtey,
empowered Dbei bgsthesseporting period, the Company'
of aldbd@6tbi | | i on yuan, 1824%0Y increase of

(3) Washing machine industry
The Company's washshgy madhiened to the differentiat
mainstream trend, and optimized and adjusted the pr

(0]

=

the Anhui mar ket, we have fooustskdten geemenhedgth
annel s, and achieved scale improvement. Meanwhi | e

vantage of "Ultra thin", closely focusedduwnt ssseuch

SRS N

hand washing series drum washing machines and He

e competitiveness of Mei |l i negndwapsrhoidnugc tmsa.chi nes i n |

terms of oV eawexapsa nmaerdk ectuss,t owmeer h resources throu
mpl etion of product |l ayout in mainstream mar ket s

cusing hdm uWlrturrnagpradilt gr gail sat or anvde skhymeinnt, e gvrea theadv

~—+
> O O 5 T unw o =T

riched the matrix of export product s, and achiev

=

ofitability; wei maveepromoyedftnewdpyr odpoctoyreand uc

w T ®© T O

ergnatesfacthenreporitngg period, the Company's washi
aboli329bi I I i on yuan, 7637%0Y increase of

(4) Kitchen & bathroom, small appliances
After several years of accumulation and precipitati
direction of dblaseldtreillahi wigt antde&eati ng, focusing ¢

i ndustry ipmrfolmoean cmea,u achred i davel opment of the industr

update and iteration of product technol ogy, acceler
product matrix, enhanoéddi ppodoved ¢bmpetairkievemgsanet a
innovate to seek breakthroughs from R&D, product i
comprehensively strengthened the "producetd ttrhaec tiindn"u
of core product | ines, steadily ranked in the top t
and continued to Dmpiaoagetbheanepbnfiogneperiod, the C
smal |l I|hduaspemloi ances businessd.Baiblileived Y haenrkewv.ehi@% iord
(5)Bi omedical

The Company's biomedical industry focused on the fi

continuously enhanced the r eslecanr cthe nopfe rcad rue et ecehlf mrad lgoe
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and informatizati on, optimized the R&D process, st
users with premassioosall uftuloktse.nt Ad tedraipntigh btyoa rtkheet  usseegr
channel | ayoutevelt omppowtdssihenal services, and co
standardi zation of production processes, i mproving

product quality and producvidnngféselaseyphadldcws h

experience. The Company's biomedical i ndustry i s mi
Zhongke Meiling, and its prb8ucAG tac eS8 mALond eyl tci odnleoagnie
cell citypw,tempereaaturel®® oh@glei @wiud prmetntggen biocont a

clean workisprehles efhmiglerated centrifuges and ot her
chaeigui pment and related comprehensive system sol uti
products and solutions have been widely used in med
systems, uni ver uist, y bi eneain cal i mat ietr ptrii s e s, genetic
otherDdriengilsthe reporting period, thRe 9r enidnuea nfQYkain
decreaGe?7 D%

(ii) Revenue and cost
1. Constitute of operation revenue
Il n RMB
2023 2022
_ i i Il ncreasel/
Rati o i Rati o i
: lyoy )+,
Amount operati (Amount oper at.
revenue revenue
Tot al ope
24,247,6]100% 20,215,220[/100% 19. 95%

revenue

On Industry

Manufact (
househol¢24, 022, 1{99. 07% 20,037,625/99.12% [19. 89%

appliance
Ot her bug225,530, {0.93% 177,594,89 0. 88% 26. 99%

On product s

Refrigerséd
9,088, 21!37. 48% 7,664,575,[{37.91% |[18.57%
freezer

Aicdondi ti|l11, 566, 447. 70% 9, 781,896,[48.39% [(18. 24%
Washing nl1,329, 01
Smal | api

and kitchl, 849, 44(7. 63% 1,605,989,(7.94% 15. 16%
toil et

Ot her pr¢l89, 034,
Ot her bus225, 530,

)]

. 48 % 753,549,85/3.73% 76. 37%

o

. 78% 231,613,44/1.15% -18. 38%

o

.93% |177,594,89/0.88% 26. 99 %

Area

Domestic |16, 662, 9!68. 72% 15,038,808 74.39% 10.80%
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Foreign 7,584, 72!31.28% 5,176,411,|25.61% [46.52%
Subsale model
Direct sg225, 530, 10.93% 177,594,89 0. 88% 26. 99%
Distribut24,022,1499. 07%|20,037,625/99.12% [19. 89%
2Si tuation of I ndustry, Product and District Occupyi
Proftwi t h Profit over 10%
4 Applicable T Not applicable
Il n RMB
Il ncr ea
I ncrealncrea
rease
. . Gr oss rease |(crease
Operating |[Operating |loper at
profi operat|{gross
r ev e fou
cosdy y/rat-oy
y
On I ndustry
Manuf act
househol¢24,022,1420, 725, 7%13.7119.89/19.63|{0. 18%9
appl i anceé
Onmproduct s
Refriger:i |
9,088,21%7,356, 73119.0!18.57{15.91|1. 86%9
freezer
Ai-conditill1,566, 4410, 531,948.94¢(18.24/20.09|-1.40%¢9
Ar ea
Domestic|16,447,8%14,152,6(0(13.9!10.60/{10.62|-0.02%¢Y
Foreign 7,574,2916,573,15413.2]46.62{45. 05/0.94%9
Subsale model
Subpal e 24,022,1420, 725, 7%13.7719.89/19.63/0. 189
Under circumstances of adjustment in reporting peri.
business based on | atesdt on yearbés scope of period
I Applicable aNot applicable
3. Il ncome from physical sales | arger than income fr
4 Yes I No
Il ncrease/
Industrieltem Uni t 2023 2022
y-oy {+,
10 th g
Sales vol | 0 1%¢3486.07 2. 775.34 2506%
pieces/ sg
Manuf act o T
OusSg
househol ¢Producti ¢ 3,517.94 2,789.28|26.12%
_ pieces/ sg
appl i anceé o th
(0] S 4
I nventory N 140.96 109.08 29.22%
pieces/ s¢
Reasoney froel gvant data with over 30% changes
I Applicable a Not applicable
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4. Performance of the material sales contracand major procurement contracts that signed by the
Company up to the reporting period

I Applicable ANot applicable
5. Constitute of operation cost

I ndustry classification

|l n RMB
2023 2022
I ndustri¢ltem Rati o i1 Ratlolncreasd
Amount operati (Amount oper aje-oy {+,
cost
Manuf act Raw
househol Cater 19,036,931,675.10 91.85% 15,777,586 91. 07| 20.66%
appl i anceé
No tNei:l
6. Whether the changes in the scope of consolidati ol
4 Yes I No
More detaeks canthe report AVII. Changes in the sco
entitieso of #ASection X Financial Reporto
7. Major changes or adjustment in business, product
I Applicable a Not applicable
8Major cd dademddd main suppliers
(1) Major sales client of the Company
Total top five clients in sal|13,534, 796, 904. 46
Proportion in total annual sab5.82%
Proportionpafttkekebdbrebhheesedi n t
top five clients 32.95%
Inf ormation of top five clients of the Company
N o Name Sal es (RMB) Proportion in
sal es
1 Client | 7,289,331,0/30.06%
2 Client 11 4,589,467,0/18.93%
3 Client 111 777, 796, 556|/3.21%
4 Client 1V 699,995,244/ 2.89%
5 Client V 178,207,001/0. 73%
Tot al - - 13,534,796, 55.82%
Ot her notes of main clients
I Applicable 4 Not applicable

(2) Main suppliers of the Company
Total purchase amount from top|3,860, 792, 434. 26
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Proportion in total annual purc¢20. 30%
Proportion of related artyos
pottl _ Patiyes Ti13. 73%
top five suppliers
I nformation of top five suppliers of the Company
Proportion in
N o Name Sal es (RMB)
purchase
1 Supplier | 1,248, 700, 1/6.7%
2 Supplier 11 830,491, 7904 .7%
3 Supplier 111 683,224,664/ 3.59%
4 Supplier 1V 563,608, 157/2. 96%
5 Supplier V 534,767,646/2.81%
Tot al - - 3,860,792, 4 20.30%
Ot her notes of main suppliers
I Applicable ANot applicabl e
(iii) Expenses
Il n RMB
Il ncrea
2 032 2 022 r e aeyg Note odhamges
(+)l
Sal es .
1,571, 481,428,874/ 9. 98% No major changes.
expens
Admi ni
361, 134, 358,586, 4 0. 71% No major changes.
ve exp
) Il tds mainilycdeasé¢ oi n hient
Fi nanc
-118, 743,55,214,68-115. 0O decrease in foreign exch
expens _ _
during the period.
R &D
596,920, 560,383,5/6.52% No major changes.
expens
(iv)l nvest ment in R&D
Appl i cildlbteapplicabl e
) Expected i mpac
Project sPurpose Progress Goals to be ac

devel opment of

1. Useroriented, centered o

Il mprove the

t he

P

of freezer

R&D
fresh

of ) )
pain points
) preservation,
refriger
taste

and ca

temperature ri

Completed and thg¢
product is launched ir
the market.

With the mindset of Meiling
fresh as the main line, create t
best freezer products for th
preservation in the industry an
enhance the market share

Meiling.

user needs, discover the pg
points of users in frozen me
preservation, create the be
refrigerator for freezing an
preservation in the industry
develop a series of frozen fres

products, and spur the freezi
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fresh preservation product stor
in the industry;

2. Through the unique sellin
point of "refusing to freeze
repeatedly, the refrigerator beg
fresh frozen from now on"
make the size of the box me
the fla
embedding, th

competitveness of Meiling's

needs of zero

maximize
middle products and rapidl
increase Meiling's market shar

Research ang
development of
cabinetopening

Upgrade the direct cooling
freezer from frost and fros

reduction stage to frodtee

Completed and the
product is launched i

Through the cabinatpening

frostfree freezer, it meet
people's needs and expectatic

for the freezer, and immediate

Useroriented, usedemand
centered, with irdepth insight
into the

pain points o

consumers' lives, develop

series of cabinet opening fres
free freezers to perfectly solv
the problems that have plagus

users for a long time. Driven b

frost-free series directl the market. shapes the watershed betwe technological inovation, rooted
irectly. ) . )
freezers the cabinet opening froftee | in user needs, create fre
freezer and other freezers. products, promote people
healthy eating life to usher in
new round of leap, and perfect
embed the mindset of "Meilin
Fresh" in the field of freezers.
Handwashinglike technology
not only realizes the function ¢
) ) imitation of hand washing, bu
Through innovative flanges )
) | also can quickly wash som
"Hand lifters and other technologie ) ]
o ) | stains with clean water. Th
washinglike" the "one kneading, two beatin ) )
Return to the essence ( Completed and the consumer side gains a clean

drum washing
machine
research and

development

washing and create a han

washing effect machine.

product is launched i

the market.

and three rinsing” of the dru
washing machine is realize
and the "washing" mindset of th
drum washing machine i

created.

washing, and the Company si

creates a "More cleaning
mindset of Meiling dum
washing machine, which i

conducive to the scale and pro

improvement of the drun

washing machine.

Research ang
development of
"Hercules"

pulsator

To solve consumers' deman
for high washing intensity ant
high cleaning ratio by pulsatc

products.

Completed and thg¢
product is launched i

the market.

Through the large motor, th
powerful pulsator to realize th

washing water flow is larger an

the washing ratio is higher.

Hercules technology achieves
cleaning ratio of 0.9, the highe
in the industry of the same tyg

and meanwhil

of products,
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washing

machine

solves the consumer's dema
for high requirements for th
washing intensity of pulsato
th

medium end of the pulsatg

products. Positioning

products, the consumer sig
an
th
th

"Clean wahing" mindset of the

gains a more powerful
cleaning washing, and

Company side creates

Meiling  pulsator  washing
machine, which is conducive {
the improvement of the sca
and profit improvement of th

pulsator products.

Second

generation main

Trending technology, pursuin

Completed and thg¢

The main control board and th
driver board are integrated wit
one MCU, and the same ma
transformer integrated board

After the completion of the

project, the procuremer

bargaining power is improveg

transformer a high degree of standardizati¢ product is launched i ) the product development cycle

) used in subsequent developme

integrated and low cost. the market. ) shortened, and the co
and upgrading, and only th -

technology ) competitiveness of the en
display and control board nee )

products is ensured.
to be changed.
Keeping up with the
R&D and | development trend of th ) ]
o ) o ) The size of electronically
application  of| industry, through the applicatiof, Completed technica

miniaturization
technology

based on Si2Q
semiconductor
high-frequency
and less

electrolysis

research of the thirdeneration
semiconductor in the frequenc
conversion technology platforn
develop a frequency conversic
technology platform for outdoo
units with lower bss, higher
size an(

efficiency, smaller

higher reliability.

research and progral
development

verification, and it has
been

applied tg

achieve masg

production application

controlled printed boards i
reduced by 25%, and the IC
needle planting rate is increas
by 35%, while achieving the
goal of improving quality ang
efficiency of production anc

reducing product costs.

The promotion and applicatio
of the program can greatl
enhance the comprehensi
competitiveness of products

various specifications.

Development
of  duaklwing
series  orhook

products

Digging deep into the pail
points of users, studying user u

scenarios, and breaking throug

the singlependulum  blade
design of traditional aif
conditioners, the dualing

wind Q7V series innovatively
adopts independent partition &

supply  technology, thich

divides the air guide swing

Completed and thg¢
product is launched i

the market.

The

experience has won praise fro

excellent produc
the market, achieved hot sales
products, and won the "2023
2024 China Air Conditioning
Comfort and Health Outstandin
Product" award at the Ai
Conditioning Industry Summi

Forum.

Form a product series wit
Changhong technology labe
the ling
th

brang

optimize product

structure, and

quality,
reputation of products.

improve

level and
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blades into two to achiev

asynchronous partition  ai
supply and ensure comfortab

air supply for the whole house.

Product
development of

By integrating the advantage
"full

conditioning technology with

of dust-free”  air
Changhong product IP, we tg

the potential of five aspects

Completed and thg¢

Completed the industry's firg
5A

development, and jointly create

fresh air product

5A fresh air air conditioning

the IP 0
Changhong products, achie

the

Strengthen

the goal of improving

appearance and quality

full  dustfree | super large fresh air, dulee | product is launched i evaluation technica .
] ) ] ) o ] ] products and realize the concre
fresh air hang| fresh air, silent fresh air the market. specifications  with  industry . )
o .. | experience of air supply statu
up product constant temperature fresh a authoritative certification ] )
o . ) ) and establish a model of high
and sterilization rfesh air, and bodies, and obtained 5A produ ) )
] ] ] o end products in the industry.
provide a systematic solution t certification.
the user's pain points.
Technical
research ang Improve product performanc
o Completed and the Enhance produc
development off and reliability to meet the ) ) ) - )
) ) ) product is launched it Batch sales in the market competitiveness and improv
integral  water| diverse needs of users in tl ) )
) ] the market. user satisfaction.
machine northern heating area
products
Technical
research ang Improve product performanc
S Completed and the Enhance produc
development of and reliability to meet the ) ] ) N )
) ) product islaunched in| Batch sales in the market competitiveness and improv
heat pump hot diverse needs of users in tf ) )
) ) the market. user satisfaction.
air blower | northern heating area
products
Technology
Meet the needs of users
research ang To meet the needs ¢

development of

specific occasions that requil

Completed and thg¢

personalized customers, dri

] | temperature  and  humidit] product is launched ir  Produced in mass production
special air ] the sales of the Company's mg
o control (such as shelter plantin| the market.
conditioning ) products.
base stations, etc.)
products
Technical
Meet the market demand of tf
research ang Expand the  temperatur

development of

northern heating area (which

Completed and thg¢

application range of the produ

] more  suitable for lowel product is launched if Batch sales ithe market ) ]
split water and increase the variety of th
) temperatures than th the market. .
machine o product lineup.
monolithic type).

products
Technical On the basis of the existing After the completion of the
research ang 40~80C€ full range of products, ] ) project, it solves the problem (¢

o Put into mass production ar )
application  of| further develop compress¢ Completed ) inconvenience for overseg
] ) sales achieved.
inverter cascad¢ spray cooling technology customers due to th
refrigeration compressor frequenc confidential formula of
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system in ultra
low temperature
freezer storage

box

conversion adjustment and tvw(

stage compressor frequen

adaptation technology

achieve better operatin
conditions and higher produc
reliability, develop duabystem
refrigeration  technology tc
achieve higher energy efficienc
and

replace liquid nitramn

backup, and develop multi
voltage linkage technology ft
achieve plugandplay in all

regions of the world.

conventional ultrdow
temperature product refrigerar
meets the demand of overse
markets for a full range o
products of-40C~- 80€C, and
further develops the overse
market of ultralow temperature

products.

Research ang

industrialization

The project mainly serves th
centralized storage an
management of large quantiti¢

of biological samples, which ca

It solves the problems o
freezing and thawing durin
sample storage, the unev
temperature fluctuation in th
library during operation, the

batch accurate scanning

The success of this project ca
realize the mass production a
industrialization of ultrdow

] maximize the efficiency of temperature intelligent bioban
project of ultra ) ) samples, and the lorfigrm ) )
sample preparation quality Completed ) | help improve the popularity o
low temperature o stable operation of variou ]
) ) reduce crossontamination, ) ) ) products, and bring new growt
intelligent ) automation equipment in loy ) )
) improve the speed of samp ] in expanding new busines
biobank . ) temperature environments, so ) .
preparation and processirand ] | areas, new industries and ne
) to realize the mass productic
reduce the risk of error throug ) o markets.
- and industrialization of ultra
traceability. ) )
low temperature intelligen
biobank.
It solves the problems of lo
utilization rate of sample storag
space and the safety of sam
storage, low sample storag
Research anc o ]
The sample bank manageme efficiency, messy  sampl( Solving the common problem

application  of
automated
access
technology in
ultra-low
temperature
environment -
intelligent

biobanking

system suitable for automate
scenarios is used to solve fl
problems of freezing, thawing
and

safety during sampl

storage, and realize th

intelligent and  unmannel
management of accurate samy

batch scanning and traceability

Validation phase.

classification and storage, a
imperfect sample informatio
management  system, a
type of

storage needs such as sing

realizes different
multi-branch, singlébox, multi
box, etc., with functions such &
automatic fragmentation an
scheduled access, which me
the storage needs of biologic
samples in various applicatio

scenarios.

of safe and accurat
management and use of millio
of samples in the existin
sample bank, which can realiz
the industrialization of
automated biobank and create
new situation for the company i

the field of automation.
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MC-13 series Completed and th¢ Provide differentiated selling Increase the market share
voice tea ban Improve user interaction. product is launched il points and increase the avera products and continue t
machine the market. price of products. improve product gross marging

Realize steam brewing tea, t ) o
) ) N Establish the leading image
soup separation, automatic tf Completed and th¢ Initially create tea ecology an . .
Smart tea . . . . ) ) the tea industry, and continue
) brewing, and access to the t{ product is launched irf establish a higtend image of tez ]
machine . o expand the ecological produc
cloud mall to realize th¢ the market. drinking. )
of tea drinks.
prototype of tea ecology.
Develop a walhung furnace
A double ) ) )
product with DC frequency Create energgaving and silen
segmented ) ] )
. conversion fan, which cal . ) products, lead the technologic
combustion gas Completed and th¢ Lower noise and improve

heating furnace
with DC
frequency

conversion fan

linearly adjust the air volume i ) )
product is launched i
the whole frequency band, ar
] ) the market.
automatically adjust the speed

increase the air pressure whi

the flue is blocked

performance, improve produ

quality.

innovation of the wathung
furnace industry, and enhan
the brand's popularity in th
wall-hung furnace industry.

A kind of rang
hood machine
product with oil

Develop a rang hood produs

with  oil smoke separatiot

function. Upon the innovative
nest oil and smoke separati¢ Completed and the

net, the oil stains cannot rea( product is launched i

Iterate product technology

upgrade and optimize and the

Create differentiated product
enhance the competitiveness

smoke ) . ) improve, and consolidate th product lines, and enhance t
] the inner cavity, effectively| the market. - ]
separation ) market position of products. reputation of brand products.
) protecting the motor an(
function
prolonging the life of the whole
machine.
CompaRy&ms®&r sonnel situation
2023 2022 Change propor
Number of Res
Devel opment p 1,667 1,533 8.74%
(persons)
Proportion of
P 15.07% 15.07% 0
Devel opment p
Academic structure of R&D personnel
Undergraduat e 1,217 1,029 18.27%
Masters 113 106 6.60%
Age composition
Under 30 464 389 19.28%
30~40 630 584 7.88%
Il nvest ment of R&D
2 032 2 022 Change pr
l nvest ment for R&D| 702,362,069.24 655,917, 101. 66 7.08%
R&D investment/ Opern 2.90% 3.24% 0O.Bédrcent
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revenue points
up
Capitalization of F147,821,273.96 135, 753,117. 26/ 88%
c it ali L . 0. BBrcent
apl a 1 Z a I on (0}
. P 21.05% 20.70% points
I nvest ment
up
Reasons and effects of significant changes i n compo.

Il Applicabl ed Not applicable

Reasons for significant changes in tbheedpwermpdrhtei opnr eov
year
I Applicabled Not applicable
Reasons and rationality of the major changes of the
| Applicabled Not applicabl e
(v) Cash flow

|l n RMB
ltem 2 032 2 022 I(z)crease’b'w

Subtotalflodwcfasdr
operation acti vi
Subtotal -fdfowc dglo
operatitomity

Net cash flow fr{(2, 082, 343, 1 1,465,155, 7442.12%
Subtotalflodwcfasdr
invest ment acti v|
Subt ot ad uftd fo wc & g I

invest ment acti v

25,967,333,) 21,950,834, 4/18.30%

23,884,990, 20,485,678, 7/ 16.59%

1,522,346, 1 1,205,533,6(0(26.28%

1,922, 055, ] 1,711,918, 2

X1

12.27%

Net cash flow fr|
399, 709, 53 506, 384, 64

[é8]

. . 21. 07%
activity

Subtot alflodwcfasdr
financing acti vi]
Subtotal fdfowc &g

financing acti vi]

2,294,196, ¢ 1,647,463, 3539.26%

1,712,327, 2,402,373,8¢(-28.72%

Net cash flow fri581, 868, 98 754,910,510177.08%

Net increased ami

cashuival ent 2,277,906, ¢ 273,027,134§734.32%

Main reacynmajforr cyhanges in aspect of relevant dat a
dApplicable I Not applicable

Maj or changes in net cash flow from operation activ
received services during the period increased from .
The | arge change of netaicdanh falcdw vddnersatiesd may nfl yna
Company's restricted funds and the increase of | oan:

31



MELNG E=

Annual Report 2023

32

V

Explanation on reasons for the significant differen
in the Period and net profit of | ast year
AApplicabl e I Not applicable
It is mainly due to the increase in operating recei
compared with the beginning of the year.
V. Anal ysi-maiof «Iithxei meoans
AApplicable T Not applicable
Il n RMB
Whet h
Rati o i be
Amount | Not e
profi sust a
e (Y/
It is mainly due to
joint venture invest
Il nvest men| 8438,592.04 1.04% : No
i nvest ment -caunrdr eontth efri
assets during the ho
It is mainly due to
Gains/ |l os company's forward fo
7,565,104.05 0.93% pany No
fair valu and ot-bberr@amtih financ
period.
| tmaisnly due to the
Asset i mp|-55134,397.60 -6.81% and i mpairment | oss |No
accrued by the compa
) I't is mainl-prdkra tiomc
Nooperat.i -
; 14,660,583.17 1.81% the Company'lIsi gunicdoarteq No
i ncome
damages.
N - It is mainly due t-o
ooperat i
P . 7,732,783.31 0.96% current assets and p|No
expenditu ] )
the company in this
) ) |l tmaisnly due to the
Credit im
-81,621,384.13 -10.08% accounts receivabl e N o
| osses
this period.
VI . Analysis of assets and liability
(i) Major changes of assets composition
I n RMB
Yea®&md &f 202 Yedregi n3of 202 S
ati
Rati o Rati o
chan(Note of majo
Amount total Amount tot al (9
+l
asset asset
Monet a8, 840,68/45.596,839, 421420 [3.9% |[I't is mainly
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fund increase in
generated by
operating ac
period.
I't is mainly
Accoun increase in
) 1,633, 70 .429%91, 306, 871 8.6 0 .6% ) )
recei v operating in
period.
Contr a
13,261, 6 .0793,530,9220.029%90. 05 No major cha
assets
I't is mainly
Ilnvent| 2, 022, 73 .431, 710, 306/105%b -0.2% |[i ncrease in
the company
Il nvest
50,920, 4 .26952,898, 06/0.33%-0. 07No major <cha
real e
Lomrger I
equity 112, 745, .58%9100, 384, 40.629%9-0. 04No major cha
invest
Mainly due t
. depreciation
Fix as 2,136, 91 .022,229,553/13.74-2. 7/
company's as
peri od.
Constr
n in 69, 920, 8 .36%966,522, 49 0.419-0. 09 No major cha
progr e
Ri gohu s )
49,993, 4 .26936,646, 13/0.239%0. 03 No major <cha
assets
I't is mainly
Shoetretr increas-eeim
1,134, 10 .859674, 143, 94.16%1.69
|l oans borrowed by
in this peri
Contr a
o b'|405'698' .099358, 755, 32.219-0. 142No major cha
i abi
I't is mainly
reclassifica
Lonrtger 1
| 108, 000, .569148, 000, 00.919%9-0. 35companyt er n ol
oans
to -aomr ent |
within one vy
Lease
- b'I43'488’2 . 22928,164, 28 0.179%0. 05 No major <cha
i abi
Mainly due t
Recei v in the propo
; 1,641, 85 .479%91, 446, 358 8. 939%-0. 4¢ )
financ the increase
assets of th
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account s rec

peri od.
) lts mainly d
Credit ) i
increase in
rights 420,537,(2.17%9121,543, 7/0.759%91. 42 )
. |l arge deposi
invest

this period.

Foreign assets account for a relatively high propor:
TAppl i cé@Nwlte applicabl e

(ii) Assets and liability measured by fair value
AApplicable T Not applicable
In RMB
De
Accu?lo:
Changes of faill at i f
chanlP! |Amount
Amount at the value i fwM Sal es Amount a
Items o _ ; e dripurcha _ Ot her ¢ )
beginning period gains/losses inv a | uj. period the peri
reck| Njthe pe
this period d i in
I.ntht
eC|UIpe|
od
Financial assets
1. Trading f
(derivative|/57,660, 5-18, 424, 39,236, 4
excluded)
2. Recei vabll, 446, 35 195,500(1,641, 85
3. Ot keaurr rrea
_ ) 628,549,]16, 256, 29, 333 674, 139,
financial a
Subtotal of
2,132,56-2,167, 4 29, 333 195,50012, 355, 23
assets
Above totall2, 132,562, 167, 4 29, 333 195,50012, 355, 23
Financi al l[41,961, 59, 732, 5 32,229,0
Ot her changes:
Ot her changes in receivabl e f irneacneciivnago | aer ea icneeuds eadt bbyo
contract cash flow (collection) and selling (endor s

Whet her there have major changes on measurement att|

not

I Yes 4 No

(iii) Assets right restricted ended as reporting pel
Ended as the reporting period, the Company has no m
guarantee. As for other assets hcaovnet erdets thorfis &t isonvi @ |
restricted ownership or use rightso in #AV. Note of
Financi al Report
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VI, l nvest ment analysis
(i) Overall situation
AApplicable T Not applicable

I nvest ment in the nvestment in the Changes

year ( RMB)

45,000, 000.00 200,000,000.00 77.50%

(ii) The major equity investment obtained in the
AApplicable T Not applicable
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Il n RMB
Wh e
t he
Dat e
Ex p i nv . I ndex
Me t Ter1Typ di sc .
. ) Status |[ect/Current/l ve di scl
Name o/Princod Amount o|Share|{Capi't of e o . ) re ( )
; _ ) _ _ Partners the bald investnin (if
investibusininv(investmeling r|{sourc invipr o i appl )
sheet dretprofit || aw appl i
me n { menjuct _ | e
n UIt) )
Y/ N
)
Gener )
) During
i t ems ]
) ) reporti
Sichua Ventu Sichuan Hongy o d Jucha
erio )
Hongyu capit Stock I nvestm P We b s i
) | New Not/Compl et Not
Ventur| (Il i mi Management Co ] http:
i y ) 8 appfirst papp 20 2-3 )
Capitalto 45,000, 0/ 30.41|Sef btin/Ltd. , Si chuan ) ) 47, 270. No w. cnil
) est ) yealicalnvest i ca o018
Partneinves El ectronics H om. cn
) ) ) i sh ) e yuan | e .
(Li mitnt i n Co. , Ltd., Sic 2023
) ] Ten tho
Partnelunl i s Electric Co. , 004)
yuan.
enter
es)
Tot al - - - - 45,000, Of - - - - - - - - - - - - - - 47,270.- - - - - -
(iii)The mygwueéertiyali nwest ment in the reporting period
I Applicable ANot applicabl e
(iv) Financial assets investment
l1Securities investment
I Applicable & Not applicable
The Company had no securities investment in the reporting period.
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2.Derivative investment

4 Applicable T Not applicable
(1) Derivatives investment for hedging purposes during the reporting per.i
4 Applicable T Not applicable
In RMB 10,000
Rati o of
) Changes Amount |Amount
Amountatthe| Pr of i t an . ; I nvest méamount -at
- ) o . cumul ati|purchasin the .
Type I ni tial i n| beginning fair valu ) |amount &¢end in ne
i value in(the repgreport.i i
period the curre ) . . per-eod the Compa
the equi|period period _
per-é¢od
Forward foreign exc|385,815.06/217,191-869. 16 0 736,225632,474332,515,57. 09%
Tot al 385,815.06217,191-869.16 0 736,225632,474332,515,57. 09%

Specific principle
and calcul ation for ]
) Not applicabl e
compared with | ast

changes

Description of actu ) ) ) ] ) o
) ) During the reporting period, the Company ecloln5f.i7r2n2e8d. nmihlel iionnc.come fr om
the reporting perio

During the reporting period, the Company adhered t antglee cpmitmaicglse ag

signed forward foreign exchange contracdisctacc obrydi sngl ¢ arhcke tftoe eti grng

Description of hedg|period matched with the predicted return amount, anad otihde tahger ed ds kdse |
rate fluctuatclhasgeJhienctkd héodgwing tools during the reporting pnegrei
rate fluctuations, which met the requirements of hedging effectiven

Capital resource Own fund

Ri sk analysis and c _ '
. ; . Ri sk analysis:
derivatives holding
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but not | imited to 1. Market risk: domestic and international economic situation changes may lead to exchange rate fluctuations, forwaxtfaeggmtransactions are under
credit risks, oper a] certain marketrisk. Forward foreign exchange business is aiming to reducing impact on corpfitatgyforeign exchange settlement and sale prices, exchg
rate fluctuations. The Company will follow up the exchange fluctuation, on the basis of target rate determined fromei®e f®iging on the research of the
foreign currency exchange ratesmbined with prediction of consignments, and burdening ability to price variations due to exchange rate fluctuations, th
determine the plan of forward foreign exchange contracts, and make dynamic management to the business, to ensurerodiadeveible p
2. Liquidity risk: all foreign exchange transactions are based on a reasonable estimate of the future import and esprtdosdet the requirements of the tr
authenticity. In addition, forward foreign exchange transactions are processed wittrddipkwill not affect liquidity of company funds.
3. Bank default risk: if cooperative banks collapse within the contract time, the Company will not be able to transgirtahf®@ign exchange contracts with
contract price, which leads the risk of income uncertainty. So the Company chose frosvsiadiebanks, the Chinesended banks in shareholding enterprise a
Everbright Bank, Industrial Bank and the foreigmded banks as UOB, OCBC, BEA etc. to conduct the trading of foreign exchange capital. These banks
solid strength and managemertiage failure and the risk of loss may bring to the Company is very low.
4. Operational risk: improper operation of the person in charge of forward foreign exchange transactions may causk adged@he Company has formulate
related management system which defines the operation process and responsibility to prevertamisks.
5. The |l egal risks: unclear terms based in contr acar dsifgonreedi gani tehx cbhaarn
processing. The Company will strengthekihdgaf besiewssanad tboosekgad
I nvested derivative ) ] ) )
. | The Company determines fair value in accordance withSttdareddLrhaptfear VB
mar ket price or fai T o . )
) ~INo.-Rz2cognition and Measur emewnd!| wd IiF3 ntaaxsicad!dll ywgd htoanpmde & eas Faf f er ed
analysis of the fai ] ) ) ) ) ] ) ) ) )
) . . Whi | ev aflavier of derivatives is mainly obtained according tiocetshegibvaelna nb
di sclosed specific ] ) ] ) ) ) ) ) ]
) signed duringdtiwéthepamkinghpepedi édf erences are identified as tradin
correlation assumpt
Lawsuit involved (i |Not applicable
Di sclosure date for
. o . March 31,2023
f dnvestment of derivativesi f app |
Di sclosure date for
s h ar e h oihvdsamert of flecviatives i | Apr i | 26,2023
applicabl e)
Special opinion on Upon inspection, the Company believes that: during tdheealrse pionr tsitnrgi cpte
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ri sk control by ind{Shenzhen StocRed€&xlchtamgy GCRildedamaeisz&Nad. Qper ation of thAhktisckesd &bmpa

AssocManhagement Measures oNMafRagepmewyt ABYyboemzanhi orl ati ng atnod Ftohreesieg nd
conducted within the authorization scope under generalameatingnandr
getting profit only, all of theateswaldskebdbyeirghaceedhaowmgeé heranwsacnieg
nor mal operating and production, which is relying omi slpheciifdiex dhasng
forexgmange transactions of the Company are beneficial hue mpeévent {
operation development. There was no speculaadi veleypyamat bars, nets sb waask
deci-mdlkinng procedures. I nterests of the Company and entire sharehol

(2Derivative investments for speculation during the reporting period

I Applicable & Not applicable

The Compadegr haatviesd ment in the reporting period.

(vWpplication of raised proceeds

I Applicable a Not applicable

Ni |

VIl Sales of major assets and equity

(i) Sales of major assets

I Applicable a Not applicable

No maj or assets are sold in the period

(ii) Sales of major equity

I Applicable a4 Not applicable

| X. Analysis of main -holidihyg companiyeand stock

4 Applicable T Not applicable

(i) Particular about -jnoaiimt Isy bcsa ndp aarrii eess maentd psrtoofcikt over 10%
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I n RMB
Company name Type Mai n busineRegister | Tot al ass|Net asset|Operating Operatin|Net profi
Research and
- ) development,
Zhongke Meiling Cryogenic o )
Subsidiary | manufacturing and sale| 96,730,934 734,480, 601,519,302, 785,19, 141, 16, 126, 5
Technology Co., Ltd.
of ultrarlow temperature
freezer
Jiangxi Meiling Electric Appliance Manufacturing of
9 g PP Subsidiary | o9 50,000,000 351,277,155, 046, 720,626, 12,407,122, 408, 0
Co., Ltd. refrigeration and freeze
Mianyang MeilingRefrigeration Co., o Manufacturing of
Subsidiary ] ) 100,000,000 191,889,120, 713,285,257, -360,873-354, 646,
Ltd. refrigeration and freeze
sich Chanah Atondit R&D, manufacturing
ichuan Changhong Aeonditioner
o gnong Subsidiary | and domestisales of | 850,000,000 |4, 004, 171,220, 578, 008, 59229, 101229, 982,
0., Ltd.
air-conditioning
. R&D, manufacturing
Zhongshan Changhong Electric Co., o ) .
Lid Subsidiary | and foreign sales of air| 334,000,000 2,295,52348, 248,/3, 750, 16161, 004160, 707,
- conditioning
Hefei Meiling Group Holdings )
Limited Subsidiary | Sales of white goods | 80,000,000 1,161, 05292, 136,5,719,87140, 340(134, 9214,
imite
R&D and sales of
Hefei Changhong Meiling Life o household appliances,
] Subsidiary ) ] 50,000,000 622,486,139, 793,]1,660,8563,306,|57,607, 8
Appliances Co., Ltd. kitchen appliances and
small home appliances
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(ii) Subsidiary obtained and disposed in the period

4 Applicable T Not applicable

The meohocdi of

) ) The influence to the w
Company name di sposing sub

perfor mance
the report pe

Hef ei H®leétinigc Apg ) Mi nor effect on the ov
) Cancellation

Mar keting Co. , Lt and performance of the

Wuhan Mei zhirong [ ) Mi nor effect on the ov
) Cancell ation

Mar keting Co. , Lt and performance of the

() Descrilpdlidinng fcdamppcocky nahg compani es
I Applicable a Not applicable

X. Structured entity controlled by the Company

I Applicable a Not applicable

Xl. Prospects for the future development of the c¢com
(1) Macro environment analysis

China further encourages and guides consumpti on, er
environment; encourages digtcbobmmecoesueptoonages @gr e
reduces the "carbohowententt hefedcommmanymptsmaead d !l in tt
recovery, the real estate industry is in periodic ¢
traditional home appliances gihndpursdadwcti shoinmmo gfewmleli t gp

devel opment has entered the era of stock competiti ol

The I nternational Monetary Fund predicts that the gl
to 2.9% in 2024, which is |l ower than the historica
persists, t r aslteg epsr,o t paltii toind sslm mriesks and geopolitica
uncertainty in the development of overseas business
(2) I ndustry environment analysis

1. Refrigerator (freezer) industry

Domestically, according to the data released by the
appliances in major categories such as refrigerator:

the demand foratpgilChdinmg si hoghe appliance market has
Ministry of Commerce of Chiima odt ehtoeak talpgtl i mmecmet ii mg
promoting consumption this wmactedhto akdingonmpr pwoe
product struct-iumeprdaceds itrhe2@244,deand a steady deve
(freezers). Compared with previous years,r dlhat ipwyalcy |

proportion of raw materials for refrigerators (freece

reduce costs and improve efficiency has been enhanc
di vipgplemidod, but in 2024, with the economic growt h, i
and the dividend will decrease accordingly.

I'n terms of export, under the dual aid of scale eff
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cost advantage boundary wall brought by ssmazleld pblraatnfc
has been broken, the concentration of the top brand

healthy operahaonbedn emrnteampaced.eBri ven by new standar

has been rapidly upgraded, and the products shows a
|l arge vol ume; Green indusnriyhédalsome mope!| iparmame niemd u g
| ooavar bon production, recycflraibd redlay dmategmriaalad | ies einrvd
the structural change, there will belopmenhdaoftenté]

2.i-fAondi tiinodnuisntgr vy

Domestically, with the upcoming turning point i n tl
conditioner s, the household air-r conditioning indus
competition eraecaAstobgi Agl tv¥i eweCFoud ( AVAECndi tiino n2i0n
mar ket will drop by 1.4% year on year, and the indu
t hr oughhr anud toperati on, the topveread dei-ddriedme nodno mp o @ b e n
and the price competition becomes i namrrde aksihmegd tyr a n desr

further narrowed.

In terms of export, with the continuous advancement
become more intense.Due to the growth of the middle
the demand dmer saiwi Iclonddntii nue to grow. Meanwhil e, v
weat her events, the requirements for -earedigtyi edfifigip
wi || be further increasedaf |Igl akdali tswmpl widhtaitrheamnmd
value chain, the gl obal production and sales | ayout

changing market demand. Accordi ng t o htohues eihnod uds tariyr ocnol
in China wild!|l increase by 0.8% in the cold year of

3. Washing machine

The washing machine industry has been i mpacted by t|
trend of consumer recovery in the home appliance ma
|l arge stock in the home appliance market, some cons
and -unrognent demand for upgrading .Overall, wunder the

machine i ndustarky rwiclolveshow réeevwe i oid 2Ot23t,. Aisnfflouenced
home appliancecadmdeigtry thd rmdh eunibteanmdage d products have be
of the industry.

4. Kitchen & bathroom, small appliance

Kitchen and bathroom appliances have always been ar
i mprovement of I|iving standards and the transfor mat
requirements foaphiliamees. ahd kietaombeonof functionalit)
and partitioned, with clear flow |Iines and complete

compl ete a series of tnads kesl esauncihn ga.s Aata sthhien gs,a nteo otkiimmeg, .
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taken into consideration. In terms of l ayout , it i s
achieve greater storage and storage. Under this pro
and upgr ade,orandnt bd prai nstream categories in the m
i nnovation of product core functions has become an
The small home appliance market is generally in a p
dining out and tourism, as well as t memad U p phroarses iaprm |
t he mar ket heat of some categories of smal/l home ap
wi de range of categori es, covering al/l aspects of p
aredalf§erent. However, from the perspective of chan
Ti ktok channel has increased significantly, and eac|
the high flow ahdrtowtdaeat platform, the new channel
he rapid i mprovement of-térmndr awhheness and enabl e

t

5. Bmeodi c al

With the growth of China's per capita GDP and per c
popul ation, the national expenditure on medical car
and constructioal oan€hheal shmedst em, more and mor e

has stimul ated t he growing demand for potenti al

bi opharmaceutical s, the scale oftihgd obtamandempeg at a tve
storage equipment has continued to grow; THhsee cnieodrisc.a
After upgrading the equipment of primary medi cal i ns
increase steadily.

Policy support injects devel opment momentum into th:
great i mportance to the medical device industry and

Heal t h Commitssi orne ciosmameendd ed heBduihp menndtu sC o ryf isg uarnadtair
County Gene'r,alwhHocshpictaanhes i nt o effect on January 1, y
configuration of equipment wwntywygerderRaMB HhHds @PiOtO0a lasn,d

configuration standards for basic equi pment it ems s
medi cal bl ood freezers. From 2024, the all csedti @amdo
the demand for medical equi pment is expected to con:
(iii) Business plan for 2024

1. Business ideas

The Company adheres to the guidance of party buil din

efficiency, enhances six capabilities around "one ¢
compliance rprs&kmatoend riotls -qamnalt at pedewabdopmght . I n 20
t owar dsdidgoiublger owt h i n annual income, while striving
(1) Instruction by party building

It will fully integrate party building with producti
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syn

party building

chronous promotion and synchronous assessment, p

with development. It wildl unswervingl

socialism with Chgmtsien cthlae aXit eJispimcg'tdhomew era, ar
guality devel opment ; It wi Il adhere to goal orienta
of party building, focus on, ifmprrtohveirn gi niphreo vgeu atlhiet yp aor
build a strong grassroots fighting fortress; -t wil
di sciplimeurndcd veay addd well ensure a clean and honest
(2) Construction of six powers

Construction of brand power. Il t wildl focus on produc
domain, | ocalized user operation and new media oper a
Construction of produecaor ipeonweart.ilotn ,wislol vaed huesreer st' 0o du sfe
accurately control market trends, and study peopl e’
t he produecrtdsbuosfi n"eMesi Icitiang Fr esh" , "Meiling Thin", "
terms of air conditioners, tamp-ddadwret handwd Lpwvodygoc
Cabinet"; I n terms of washidsgoma¢iki easm, aendate the
Construction of marketing power. It will focus on en:
and strengthening diversion, continue to establish
capacity buimdnalb,beahdnicmager deepen the upgrmbadigg
mar keting team, i mprove the professional pl anning
competition.

Construction of <channel power . Domestically, it owi I
retail channels, expanding incremental channel s, ant
carrying capapcdrtayt iaonnd ccthalninte. lot wi Il |l build overseas
of customer system, focupuadntyesawsnoeaner $p EkBosus e C
comprehensively achieve double growth in both scale

Con

sat

qguality,

i mp
Con
i mp
use
(3)
It
ma n
i nd
(4)

struction o

i sfaction,

rovement an

f
it

d

struction of

servi ce powsearl.eFso csuesriviigc eo,n pu aoldiutcyt nda

wi || use digital t ool s assalae smesaenrsv i

edeluirgempyoduat ity and comprehensively i mp

cost reducti on.

organizational power . It wildl opt i mi

rove organizational efficiency; Optimize the inc

and retaimiteghal scoempgthénon and enhance organi

Il nternal and

wi | | continue

ufacturing,

external coordination

to focus on i nternal and external

procurement and sales to strengthen

ustrial development.

Compliance

r

sk control
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will carry out various tasks around the "Year of

and i mprove the construction of compliance risk <co
mpliance cubhpmuoee tchhesthhANTl ysystem of compliance
evention and control mechanism of compliance, ris
hree |Iines of defense'’'ceofdelpugitmeand deagaratunde nt ,d ecpc
mpl i ance manargeeumedht way, aenstalbll i sh a "hierarchica
aluation warning mechani s m, i ncorporatke aheopemat
chanism of "integration of industry and regul ati c
evention and control, continuously iIimprove the mart
f ety anncde coofmptlhiea Company' s overal/l operation.

Mar ket strategy

) Refrigerators (freezers)

terms of domestic market, faced with the chall eng¢
ock market, it will make product | ayout around " fr
d hot qualrietyephoduptr®oducts, optimize the product
unigqgue value PbDasedted pheEnciupltemem terms of pro

efficiency, i mprove produgdt iqtuiad d ne/s sa.nldn etnéhramsc eo fp r ot
fined management of core customer s, adhere to th
panding incremental channel s, breaking bhhlFseslUghaasnt
rengthen the quality and efficiency of retail c ha
pabilities and strengthening channel efforts, so &
mar ket iwig,l strengt hen t he terminal mar keting (

mpetitiveness, focus on the marketing of new med
ansformation.

terms of overseas market s, it owi || upgrade the g
d differentiated product design, and at the same
rkets amdadonmsertsiyvghi a wi | | open up regional mar ke
rket, tap devel opment potenti al mar kets, and cont
siness, i ncrease invest menitnuen tbhor apnrdo nioetaemst haen dc opnr:
dependent brands.

) Air conditioners

terms of domestic mar ket on the premise of mai n

e average price through the business strategy of

mprehensive pebdukt. a¥wi thetbarrier, it will expour
ality and comfort in every degree", i nterpret the
ltural resonance wirtolr i ewindtad merns; ga datserse tthe athheen Qu she
rket trend, and strengthen the R&D of core techn

45



MELIQG %':FR‘ Annual Report 2023

"di fferenti al management and channel expansion", i n
speed up scale channel s, break through flow channe
promotion, opti miamr drd md mhdn oce nrsedtraliclt t ransformati o
I n terms of overseas markets, it will continue to pi
flow growth", adhere to brand priority, open up ba
i ncrement, f ohcaunsn ed rs sawnnpde roipoern cup new mar ket-gyalfiotlyl o
products, launch new products, and | aournicehn tveadr i-sanbd ec u
centered principles, and coest asretrlvy ciem@arbov e tyr adudc tc
(3) Washing machines

Thwashing machine business wild|l continue to take th
whole family" .1t wildl enrich its products and upgr e
"clean", "t hi n"hearbda s'tvisarsadrfitiba s@nr i es produgéver ati oan
upgraded product to meet the cleaning needs of cons:
a felmbtedded series of washifgrahdr dadapgi package po
domestic market, it owi |l continue to deepemmimeecbas
channels, and achieve steady growth in baaile.dapootes
strengthen cooperation with key customer s; focus on
color screen products in the global market.

(4) Kitchen and bathroom products and small home ap]|
It will strengthen the R&D capacity building in the
i ndustries, continuously consolidate the mar ket p C

influence. For-bpsedydiithiwieé  ofsttreamgt hen the core com

an
c |
t h
as
of
st
(5
It
t h
de
ro
ph
op

d function eddwalcepnedadedp seddct s, and enhance t he
ean the product | ine of el bdetfuoali appl odntas, pf o

e rapid devel opmentfobfetdhprpdaogpéectihae,tetmwi bF €am

the guide, speed up the developmeertl ameé L aenmhr &
products. The industry wil!/l focus on resource inv
rengthening R&D capability and precise marketing

) Biomedical products

wi || unswervingly implement the devel opment stra
e field of | ife sciences, deepen the construction
eply tapustehres ,n edeedespeonf t echnol ogy and innovate prod

und manner to expand user coverage and product m:
|l osophy #éHdbufidedibraplcalgywaemiat edt andeatietr ethéy and coc

erate steadily around the business principles of

i mproving efficiency.

Th

e above business plans and business objectides do
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